
www.ifrc.org
Saving lives, changing minds.

Corporate communication package

VISUAL IDENTITY GUIDELINES
January 2012





TABLE OF CONTENTS

3  

Ta
bl

e 
of

 c
on

te
nt

s

P.4  
FOREWORD FROM HEAD  
OF COMMUNICATION

P.5  
KEY CONCEPTS  
FOR VISUAL IDENTITY

P.7 
A. LOGOTYPE

P.8 
RED CROSS RED CRESCENT 
EMBLEMS

P.9  
 INTRODUCING THE IFRC 
LOGOTYPE

P.10  
 “SAVING LIVES, CHANGING 
MINDS” TAGLINE

P.20 
B. TOOLS

P.22  
COLOUR PALETTE

P.24 
TYPOGRAPHY

P.26  
STATIONERY

P.32  
PUBLICATIONS – OVERVIEW

P.34 
APPEALS AND  
EMERGENCY OPERATIONS 

P.36 
EXTERNAL PUBLICATIONS 

P.37  
KNOWLEDGE SHARING 
PUBLICATIONS 

P.39  
TRAINING PUBLICATIONS

P.40  
CORPORATE PUBLICATIONS

P.43  
TECHNICAL SPECIFICATIONS

P.44 
C. PHOTOGRAPHY. VIDEO,
WEB AND MULTIMEDIA

P.46  
PHOTOGRAPHY + ILLUSTRATIONS

P.48  
VIDEO

P.50  
MULTIMEDIA + WEB

P.52  
CONTACT THE DESIGN  
+ PRODUCTION TEAM

P.53  
OUR FUNDAMENTAL  
PRINCIPLES



V
is

u
al

 id
en

ti
ty

 g
u

id
el

in
es

 /
 In

te
rn

at
io

n
al

 F
ed

er
at

io
n

 o
f 

R
ed

 C
ro

ss
 a

n
d 

R
ed

 C
re

sc
en

t 
So

ci
et

ie
s

4  

FOREWORD FROM HEAD OF COMMUNICATION

Dear colleagues,

When communicating our humanitarian work 
with our National Society members and ex-
ternal audiences, it is important to have a 
common approach and convey a consistent 
look and feel across the organization.

To this end, the communication department 
has developed a new visual identity that was 
created in consultation with numerous de-
partments and colleagues around the world 
and approved by senior management. To 
support the required implementation of this 
visual identity, we have designed simple and 
effective templates to unify our publications 
and messages (both print and digital), and 
to make it easier for International Federation 
of Red Cross and Red Crescent Societies 
(IFRC) staff to produce professional-looking 
communication tools.

These guidelines provide direction on how 
to util ize these templates which clearly  
ref lect who we are and what we do. 
Whether you want to send an official letter, 
develop a case study or produce a high-
impact presentation, there is a template to 
suit your needs.

I ask all staff – at the secretariat, in the 
zones, regions and in the country offices – 
to utilize these communications tools in your 
daily work. By doing so, you will help to en-
sure that we communicate globally with one 
consistent voice – one that reflects Strategy 
2020 and our collective intent to continue 
saving lives and changing minds.

If you have any questions or template needs, 
please do not hesitate to contact your zone 
communications manager or Sébastien 
Calmus, Senior Officer, IFRC Design and 
Production at +41 (0)22 730 4294, or,  
sebastien.calmus@ifrc.org

With regards, 

Pierre Kremer 
Head of Communication
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KEY CONCEPTS FOR VISUAL IDENTITY 

The strategic importance of effective visual 
communication to articulate who we are and 
what we do is widely acknowledged. 

We want every form of visual communication 
to consistently reflect the IFRC’s identity. Our 
goal is to reach the same level of quality and 
impact achieved in formal publications across 
the organization’s visual communication. We 
want content authors to work with tools they 
already know so they can focus their time and 
energy on content. We also want them to be 
able to self-publish documents consistent with 
our visual identity, without adding extra layers 
of work.

In a digital world, we also want to ensure that 
content and its visual presentation can be 
easily repurposed for the web and for mobile 
platforms, using existing resources to move 
beyond a print-centric workflow.

Achieving these goals requires four ingre-
dients: tools, time, skills and resources. 
We need the right tools, preferably ones 
we already know. We need time to develop 
and apply skills to use those tools. And, of 
course, we need to ensure that resources 
are available to add value to our visual com-
munication.

Our visual identity implementation framework 
aims to provide the means to achieve these 
goals, first by leveraging existing workflows 
that have proven their effectiveness, and then 
by developing a new digital workflow to em-
power authors to self-publish visually con-
sistent content-rich documents.

We will continue to offer basic Microsoft Word 
templates, incorporating elements of our re-
vised visual identity, available on FedNet and 
via Word’s My templates menu.

Additionally, content authors will have access to 
Typéfi, a new tool which can be accessed from 
Microsoft Word to offer much more flexibility 
and control over visual presentation. 

Whatever the workflow, the design and pro-
duction team will continue to offer and sup-
port all aspects of production, working with 
authors from the early planning stages through 
to printing and distribution, in close collabora-
tion with the rest of the communication team.
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logotype

A
The cornerstone of every organization’s visual identity is its 
logotype. The word logotype is defined as the emblem and 
the approved text, used together. In this manual you will find 
guidelines on how to graphically display the logotype in order 
to strengthen the image of the International Federation of Red 
Cross and Red Crescent Societies.
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RED CROSS RED CRESCENT EMBLEMS 2.1

01. Background
The red cross and red crescent emblems are our 
greatest brand strengths, immediately recognized, 
and representative of both the IFRC and the National 
Societies.

The use of the emblem for 
protective purposes is a 
visible manifestation of 
the protection accorded by 
the Geneva Conventions to 
medical personnel, units and 
transport.

The use of the emblem for indicative purposes 
in wartime or in times of peace shows that 
a person or item of property has a link with 
the International Red Cross and Red Crescent 
Movement.

02. Emblems
The red cross and red crescent emblems are sym-
bols of protection in times of armed conflict. Their 
use is enshrined in international humanitarian law. 
Article 44 of the First Geneva Convention of 12 August 
1949 makes the distinction between the protective 
use and the indicative use of the emblems and out-
lines the general rules governing the two uses. The red 
crystal is an addition to these two symbols.

The regulations regarding the graphic depiction of ei-
ther a red cross, a red crescent or a red crystal on a 
white background must be strictly adhered to by all 
components of the Movement. For a more detailed ex-
planation, consult the Regulations on the use of the emblem 
of the Red Cross or the Red Crescent by the National Societies 
(Council of Delegates, Budapest, 1991) and the Additional 
Protocol to the Geneva Conventions of August 1949 relating to 
the Adoption of an Additional Distinctive Emblem – Protocol 
III – (Diplomatic Conference of States Parties to the 
Geneva Conventions, Geneva, 8 December, 2005).

Protective use – used in times of armed conflict.

Indicative use – used to show that people or objects 
displaying the emblems are linked to the International 
Red Cross and Red Crescent Movement. Note: See Annex to Rule 1 paragraph 1.3, corporate identity, page 629 of the Statutes 

and Regulations – Rules of procedure of the IFRC for more information.

https://fednet.ifrc.org/graphics/Fednet_files/Governance_01/Constitution_and_Rules_of_Procedure_01-010-001/Constitional_Review_WG_2006/RoP_FFinal_EN.pdf
https://fednet.ifrc.org/graphics/Fednet_files/Governance_01/Constitution_and_Rules_of_Procedure_01-010-001/Constitional_Review_WG_2006/RoP_FFinal_EN.pdf
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INTRODUCING THE IFRC LOGOTYPE

04. Elements

The International Federation logotype has three ele-
ments:

1. The red cross and the red crescent – the emblems 
of the Movement.*

2. The red rectangle around both emblems – Note 
that you cannot use this shape on its own. Always use  
the emblems with the wording to represent the IFRC 
logotype.

3. The wording International Federation of Red Cross 
and Red Crescent Societies.

The relationship between these three elements is fixed 
and must not be altered.

To ensure that you correctly use our logotype in visual 
communication, we encourage to contact the design 
and production team.

* The use of the two emblems, with no rectangle and with no wording, 
depict the Movement. The International Federation, the National 
Societies and the International Committee of the Red Cross, together, 
make up the Movement. The use of this emblem is restricted to those 
occasions when the whole Movement is represented. The Movement 
style guide is available on request.

➋

Emblems of The International 
Red Cross and Red Crescent 
Movement

Red rectangle around emblems

The wording International 
Federation of Red Cross and Red 
Crescent Societies

➊ ➌

03. Basic rules
When using the red cross and red crescent emblems, 
we have a responsibility to ensure that their principal 
significance as internationally recognized symbols of 
protection during armed conflict is upheld.

Here are some basic rules to follow when using the 
emblems (Red Cross or Red Crescent). 

1 The cross and the crescent must always be in plain 
solid red.Their shapes must not be altered. The cross 
and the crescent must be two dimensional, not three 
dimensional.

2 The cross and the crescent must always appear on a 
white background. No variations, not even beige or 
grey shading, are allowed.

3 No lettering, design or object should be superim-
posed on the white background or on the cross or 
crescent itself. The cross and the crescent may not 
be used in series as a border, repetitive decoration, 
typographic embellishment or shown as a drawing in 
perspective.

4 Do not use the emblem alone. Please use the emblem 
with the full name placed on the righthand side.

5 Type must align left vertically with the right-hand 
edge of the emblem.

6 The typeface selected for the wording is an integral 
part of the logotype and cannot be altered.

mailto:sebastien.calmus%40ifrc.org?subject=Corporate%20visual%20identity
mailto:sebastien.calmus%40ifrc.org?subject=Corporate%20visual%20identity
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05. Size
The minimum width for the IFRC logotype is 60 mil-
limetres for the single language version.

The minimum width for the four-language IFRC logo-
type is 100 millimetres.

06. Exclusion zone
An exclusion zone allows our logo to stand out and to 
protect it from being undermined by other elements.

A clear space should always be provided around the 
logo as shown below. The minimum distance that 
must be respected on all four sides of the logotype is 
equal to the height of the vertical axis of the emblem. 
This space is defined by the red cross taken from the 
logo at usage size. This means that the space sur-
rounding the logo will proportionately have the same 
amount of space around it regardless of usage size.

100 mm

60 mm
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07. IFRC logo colour
Pantone© 485 – a bright, vibrant red, universally rec-
ognized as our corporate red – has been chosen for our 
logo to inspire enthusiasm, activity and support for 
our values.

See below for corresponding formulas in four-colour 
process, RGB process and web colours.

Please also refer to section 3.2 (pages 26/27) for more 
information on primary and secondary colour pal-
ettes.

08. IFRC logo typeface
The wording International Federation of Red Cross 
and Red Crescent Societies is set in Helvetica Neue 55/
Regular.

The typeface/font selected for the wording is an inte-
gral part of the logotype and cannot be altered. The 
wording is set on two lines. Lower case and upper case 
must also be respected, as shown on the next page.

09. Logo usage – colour
We must always aim to produce the logo in its primary 
palette: red and black. It should never appear on any 
colours other than white or red. Care must be taken 
to avoid dark, busy or non-contrasting photographic 
backdrops to the logo, to ensure maximum impact and 
legibility.

When it is not possible to use the logo in its pri-
mary palette, it is reversed out on a warm grey 
(Pantone© 410) or used in black. The logo never ap-
pears in a single colour other than black or white.
Below are examples of logos on these acceptable col-
oured backgrounds. 

PANTONE 485
CMYK 0:95:100:0
RVB 220:40:30
WEB #EE3224

ABCDEFGHIJKLM
NOPQRSTUVWXYZ 

abcdefghijklm
nopqrstuvwxyz

1234567890
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10. Working language versions
The four working languages of the International 
Federation of Red Cross and Red Crescent Societies are 
Arabic, English, French and Spanish.

The emblem is always placed to the left of the wording 
for the English, French and Spanish logotype. Type 
must align left vertically with the right-hand edge of 
the emblem.

The emblem is placed to the right of the wording for 
the Arabic logotype. Type should align right vertically 
with the left-hand edge of the emblem.
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11. Four-language version
Type should align left vertically with the right-hand 
edge of the emblem, one line per language.

12. Other language versions
Type should be composed on two lines in Helvetica 
regular or Helvetica 55 and align left vertically with 
the right-hand edge of the emblem. The text length 
must be restricted to the same space as featured in 
the Arabic, English, French and Spanish versions. The 
translation of the International Federation’s name 
must be approved by the IFRC’s legal department.
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14. Improper use
These are examples of improper use of the IFRC log-
otype, but this list is far from exhaustive. To ensure 
that you are using the IFRC logotype correctly, we en-
courage you to invite the design and production team 
to review your materials. 

International Federation
of Red Cross and Red Crescent Societies

International Federation
of Red Cross and Red Crescent Societies

IFRC

Æ Colours
Do not change the colours of the logo from what is out-
lined on page 11 of these guidelines.

Æ Position of the name
The position of the name should never be altered from 
what  is outlined on pages 9 and 11 of these guidelines.

Æ Logo typeface
Do not change the typeface (font) used..

Æ Over-printing
To ensure clarity, do not use the logo on a picture 
background.

Æ Background
Do not position the logo on a background that doesn’t 
contrast well. Always use the logo on a recommended 
background (see page 11).

Æ Acronym
Do not use the acronym “IFRC” to replace the full 
name.

Æ Combination and partnership
Do not mix other Movement logos or partners logos 
with IFRC emblems. Please refer to page 14 about co-
branding for more information.

Æ Drop shadows
Do not use with drop shadows.

mailto:sebastien.calmus%40ifrc.org?subject=IFRC%20logotype%20request%20for%20use
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A.2

Combined IFRC logotype with tagline
To successfully reinforce the IFRC corporate identity, it 
is important to include the Strategy 2020 “Saving lives, 
changing minds.” tagline. 

Under no circumstance should any component of the 
tagline be altered, redrawn or modified in any way.

Reproduction of the “Saving lives, changing minds.” 
tagline must fulfill the following requirements.

ABCDEFGHIJKLM
NOPQRSTUVWXYZ 

abcdefghijklm
nopqrstuvwxyz

1234567890

www.ifrc.org
Saving lives, changing minds.

➊

➋

Helvetica Rounded bold 
Size: 11 pt
Leading: 12 pt
P483

Helvetica Rounded bold 
Size: 11 pt
Leading: 12 pt
P485

02. Tagline description01. Fonts and colours

The font for the tagline is Helvetica Rounded bold or 
Arial Rounded bold as an alternative. The size is 11 pt 
and space between lines (leading) is 12 pt. 

The colours are the following.

PANTONE 485
CMYK 0:95:100:0
RVB 220:40:30
WEB #EE3224

PANTONE 483C
CMYK 35:80:80:45
RVB 105:50:40
WEB #7A1600
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03. Tagline and IFRC logotype
The tagline must appear to the left of the IFRC logo-
type and aligned to the left side of the page on all IFRC 
documents. 

A clear space should always be provided around the 
logo and tagline. In order to make them visible on our 

publications and other printed material, we recom-
mend respecting the minimum distance on all four 
sides of the combined elements. This space is defined 
by the red cross taken from the logo at usage size. This 
means that the space surrounding the logo will pro-
portionately have the same amount of space around it 
regardless of usage size.

Reverse on colour background – A4 front cover

On white background – A4 front cover

Exclusion zone – A4 front cover

www.ifrc.org
Saving lives, changing minds.

www.ifrc.org
Saving lives, changing minds.

www.ifrc.org
Saving lives, changing minds.

03b. Internal icons
The images below, designed to support the three stra-
tegic aims of Strategy 2020, are available only for in-
ternal communications purposes. Please consult the 
design and production team for additional guidance on 
using these icons.

www.ifrc.org
Saving lives, changing minds.

mailto:sebastien.calmus%40ifrc.org?subject=Information%20on%20Strategy%202020%20icons%20use
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A.2

13. Partnership and co-branding
Templates associated with the new visual identity 
will always include our url and tagline in the bottom 
left corner of documents. However, those produced 
by partners will not. As a result, the cobranding logo 
should be used when the material being created is not 
made by the IFRC.

There are four alternatives that you can use. They all 
consist of the IFRC logo and a statement.

Each co-branding logo has a different explanatory 
statement – either “Supporting”, “In partnership with”, 
“Working with” or “In association with”.

You should choose which co-branding logo to use 
based on the relationship the IFRC has with the 
partner organisation and on the advice of our legal 
and/or resource mobilization departments.

As with the official IFRC logo, the co-branding logo 
must be at least 60mm wide, and must have white 
background and clear white space around it. You can 
find more information on this in section 2.1, page 10, 
“the exclusion zone” .

Supporting

In partnership with

Working with

Hosted by

www.ifrc.org Saving lives, changing minds. 

www.ifrc.org Saving lives, changing minds. 

www.ifrc.org Saving lives, changing minds. 

www.ifrc.org Saving lives, changing minds. 
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13. Co-branding with National Societies
One of the ambitions of the new visual identity is to 
increasingly enable IFRC publications and tools to be 
used and co-branded by National Societies around the 
world. Two options for doing this are as follows, with 
the first being the preferred method when possible:

A National Society logotypes can be inserted in the 
white space between the tagline and the IFRC logo 
type at the bottom of documents

Co-branding with National Society 
option A

www.ifrc.org
Saving lives, changing minds.

Spaces between logotypes  
have to be similar

x x

www.ifrc.org
Saving lives, changing minds.

The value of volunteers
Imagine how many needs would go 
unanswered without volunteers

www.ifrc.org
Saving lives, changing minds.
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A.2

In partnership with

www.ifrc.org Saving lives, changing minds. 

Co-branding with National Society 
option B

Haiti earthquake operation
Plan of action

In partnership with

www.ifrc.org Saving lives, changing minds. 

B When necessary, National Society logotypes can re-
place the IFRC url and tagline. If this second option 
is selected, then the IFRC logotype with the tagline 
as introduced in the partnership cobranding section 
should be used.

+
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tools
The design and production team has developed a series of 
branded templates for your communication needs. Whether 
you want to send a letter, develop a case study or deliver a 
PowerPoint presentation, a template is available to meet your 
needs.

B
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PANTONE 485
CMYK 0:95:100:0
RVB 220:40:30
WEB #EE3224

PANTONE 410C
CMYK 50:50:50:20
RVB 120:105:100
WEB #786A65

PANTONE 483C
CMYK 35:80:80:45
RVB 105:50:40
WEB #7A1600

Primary colour palette
Pantone© 485 is the IFRC’s corporate red. It should 
be used sparingly, as it is an indicator of the IFRC’s 
identity. Dark red Pantone© 483 and warm grey 
Pantone© 410, selected for our primary colour palette, 
have been chosen to support our corporate red in our 
daily communication.

When materials are produced in two colours, the 
IFRC’s red may be used as a solid background or in ti-
tles as the second color (see our stationery printed in 
duotone as a good example).

Secondary colour palette
Bright, vibrant colours have been chosen for our 
secondary colour palette to inspire enthusiasm and 
activity. These are vivid colours that stand out and en-
sure legibility of text. We have developed a range of 
colour tone combinations to help you in your design. 

Colours from the secondary palette can be used at 
100%, 80%, 60%, 40% or 20%.

Usage
All colours can be used for text at 100%. Please refer to 
page 28 for guidance on the weight of text. All colours 
from the secondary palette can be used as background 
colours.

It is critical that care is taken to ensure suitable con-
trast and therefore legibility.

www.ifrc.org
Saving lives, changing minds.

Public awareness and public 
education for disaster risk 
reduction: a guide

www.ifrc.org
Saving lives, changing minds.

International fi rst aid 
and resuscitation
guidelines 2011
For National Society First Aid Programme Managers, 
Scientifi c Advisory Groups, First Aid Instructors and 
First Responders

Always contact the design and production team before using this 
secondary colour palette. These colours have been chosen to work in 
harmony with the primary palette while not competing with it. They 
are not intended to illustrate a specific department, region or activity. 
We would recommend using them sparingly, mainly for publications 
projects such as technical manuals that require a larger colour palette 
to develop, tables, charts, illustrations, etc. Also, try to be consistent 
in your choice by using colours from the the same shade – see exam-
ples on right.

PANTONE 1655C
CMYK 0:85:100:0
RVB 255:80:20
WEB #FF5113

PANTONE 109C
CMYK 0:15:100:0
RVB 255:210:0
WEB #FFD200

PANTONE PR.CYAN
CMYK 100:15:0:0
RVB 0:160:220
WEB #009DDB

PANTONE 303C
CMYK 100:75:50:50
RVB 0:50:70
WEB #003045

PANTONE 376C
CMYK 50:0:100:0
RVB 140:210:00
WEB #8FD400

PANTONE 378C
CMYK 65:45:100:30
RVB 85:95:30
WEB #545F1D

PANTONE 519C
CMYK 70:90:35:22 
RVB 90:50:95
WEB #5C3160

PANTONE 226C
CMYK 15:100:20:0
RVB 210:0:115
WEB #D40072

www.ifrc.org
Saving lives, changing minds.

International fi rst aid 
and resuscitation
guidelines 2011
For National Society First Aid Programme Managers, 
Scientifi c Advisory Groups, First Aid Instructors and 
First Responders
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Online FedNet colour palette

The FedNet colour palette has been developed as part 
of the IFRC’s web relaunch process. All of the chosen 
colours have a specific intent. You can get more infor-
mation by contacting our FedNet Senior officer or con-
sulting the IFRC’s web guidelines.

WEB #00447C
FEDNET BLUE

WEB #5C3160
COMMUNITIES GREEN

WEB #DDBE7E
BOXES CREAM 01

WEB #E5B53B
NEWS AND EVENTS  
YELLOW

WEB #F1E3C5
BOXES CREAM 02

WEB #7A1600
RESOURCES AND  
SERVICES CHOCOLATE

WEB #EE3224
IFRC CORPORATE RED
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Primary/external typefaces

Helvetica Neue, used in the logotype, is the IFRC’s pri-
mary typeface. It has straightforward, clean and legible 
qualities with a modern and accessible appearance.

As a contemporary serif font, Caecilia, our secondary 
typeface is clear and legible. We have three weights: 
bold, regular and light. A maximum of two weights 
can be used at one time and the available combina-
tions are:

Bold and light 
(for use in black text)

Bold and regular 
(for use with text in colour).

We recommend the use of Helvetica Neue for headings 
and Caecilia for body text.

Legibility 

With Caecilia, all text should be set to a minimum 
size of 9 pt to ensure legibility. The colour of all texts 
should be carefully considered to ensure that there is 
sufficient contrast against the background.

Generous leading (space between lines of text) that is a
minimum of 3 pt greater than the type size should 
be applied to further aid legibility. For example, the 
leading for 9 pt text is 13 pt (9/13).

Helvetica Neue LT Std

Helvetica Neue LT Std 35 Thin

Helvetica Neue LT Std 55 Roman

Helvetica Neue LT Std 85 Heavy

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!

Caecilia LT Std

Caecilia LT Std 45 Light

Caecilia LT Std 55 Roman

Caecilia LT Std 75 Heavy

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!
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Secondary/internal typeface
When the correct typefaces are not available, Arial 
may be used. When using Arial, the same guidelines 
on legibility apply. 

This includes reports that may be produced in MS 
Word for external audiences. Even if you have Caecilia 
and Helvetica Neue installed on your computer, when 
sending a Word document by email (or any attachment 
originating in a Microsoft® Office software application 
including Power Point), please use Arial, otherwise the 
recipient may not be able to read your attachment cor-
rectly. If you wish to email a document using Caecilia 
and Helvetica Neue, it is necessary to create a PDF be-
fore sending.

We also use Arial for our web tools (public website, 
FedNet and DMIS).

Note: Tagline typeface
For our tagline “Saving lives, changing minds”, Helvetica Rounded Bold or Arial Rounded Bold must be used. This typeface can 
only be used for this purpose. We have chosen it to highlight our tagline and support Strategy 2020 and its objectives. Please do  
not use these rounded fonts elsewhere in your documents. 

Arial

Arial Regular

Arial Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.:-”“&%?!
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01. General stationery
General stationery includes letterhead, envelopes, 
business cards, fax transmission cover sheet, mailing 
labels and compliment cards.

Ordering systems and templates
All general stationery items can be ordered through 
our administration department. You can also access 
templates in the IFRC Microsoft© Word templates 
menu (see “My templates”).

The following pages contain examples of the layout 
of IFRC general stationery for both the secretariat in 
Geneva and the zones. 

You can also request templates for specific use through 
our design and production team (see contact page). 

Communication and administration focal points in the 
field can secure tools and guidance from the Design 
and production team to enable the local development 
and ordering of their stationary.

 Adresse

Chemin des Crêts, 17
Petit-Saconnex
Genève, Suisse

Adresse postale

Case postale 372
CH – 1211 Genève 19
Suisse

Téléphone : +41 (0) 22 730 42 22
Fax : +41 (0) 22 733 03 95
Courriel : secretariat@ifrc.org

www.ifrc.org
Saving lives, changing minds.

Adresse postale
Case postale 372
CH – 1211 Genève 19
Suisse

www.ifrc.org
Saving lives, changing minds.

 Adresse

Chemin des Crêts, 17
Petit-Saconnex 
Genève, Suisse

Tél. : +41 (22) 730 42 22
Fax : +41 (22) 733 03 95
Courriel : secretariat@ifrc.org

Adresse postale

Case postale 372
CH – 1211 Genève 19
Suisse

Avec nos compliments / With our compliments / Con nuestros atentos saludos / 

www.ifrc.org
Saving lives, changing minds.

Scale = 1:2 (ratio)



27  

STATIONERY B.3

To
ol

s

Business card

The figure on the right describes the typographical 
and colour specifications for IFRC business cards. In 
order to ensure consistent language in the title, please 
refer to the IFRC style guide for writing English (also 
available in French and Spanish). Business cards 
should be produced for individual staff members only, 
not a generic department.

Cards are printed on both sides, one language per side.

Information on your business card should include your 
name, title, and standard contact details. You can also 
include your Skype name, but please ensure that your 
Skype name is appropriate for professional business 
use.

You can order business cards by filling in the online 
form and sending it to our administration department 
(available via the “My templates” menu in MS Word).

Communication and administration focal points in the 
field can secure tools and guidance from the Design 
and production team to enable the local development 
and ordering of their stationary.

Chemin des Crêts, 17 
Petit-Saconnex, Geneva

P.O. Box 372, 1211 Geneva 19

Switzerland

Johanna Bayanjanki
Senior offi cer, Communication

Tel.: +41 22 730 42 22
Cell.: +41 22 730 56 78
Fax.: + 41 22 733 03 95
E-mail: johanna.bayanjanki@ifrc.org
Skype: johanna.bayanjanki.ifrc

www.ifrc.org
Saving lives, changing minds.

Chemin des Crêts, 17 
Petit-Saconnex, Ginebra
Apartado postal 372, 1211 Ginebra
19, Suiza

Johanna Bayanjanki
Funcionario principale, Comunicación

Tel.: +41 22 730 42 22
Móv.: +41 22 730 56 78
Fax.: + 41 22 733 03 95
Correo electrónico: 
johanna.bayanjanki@ifrc.org
Skype: johanna.bayanjanki.ifrc

www.ifrc.org
Salvar vidas, cambiar mentalidades.

English side

Spanish side

Federation logotype, 75mm width 

Name set in Arial condensed bold or Helvetica 77, 
9pt, left justified, in black

Position/title set in Arial condensed regular or Hel-
vetica 47, 9pt, left justified, in Pantone©410

Contact and address details set in Arial condensed 
regular or Helvetica 47, 7pt, right justified, in black

Tagline as mentioned in part 2, section 2.2. No other 
visual or logo may be used on official IFRC business 
cards.
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Letterhead

The model on the right describes the typographical 
and colour specifications of our official letterhead. In 
order to ensure consistent language, please refer to the 
IFRC style guide for writing English also available for 
French and Spanish). 

Letterhead is printed on Antalis Evolve office, 80g.

 Adresse

Chemin des Crêts, 17
Petit-Saconnex
Genève, Suisse

Adresse postale

Case postale 372
CH – 1211 Genève 19
Suisse

Téléphone : +41 (0) 22 730 42 22
Fax : +41 (0) 22 733 03 95
Courriel : secretariat@ifrc.org

www.ifrc.org
Saving lives, changing minds.

IFRC logotype, 136 mm width 

Address and Postal address titles set 
in Arial rounded bold or Helvetica 
rounded bold, 8 pt, left justified, in 
black

Plain line is 1.25 pt, Pantone© 485
Dotted line is 0.75 pt, black

Address and Postal address contents set 
in Arial regular or Helvetica 55, 8 pt, left 
justified, in black

Tagline as mentioned in part 2, section 
2.2. No other visual or logo may be 
used on official IFRC letterhead.

Scale = 1:2 (ratio)
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Envelopes

The model on the right describes the typographical 
and colour specifications for IFRC envelopes. In order 
to ensure consistent language, please refer to the IFRC 
style guide for writing English (also available in French 
and Spanish). 

Note: There are three official sizes for IFRC envelopes:

  C5/6 – 229mm x 114mm
  C4 – 324mm x 229mm
  C5 – 229mm x 162mm

Scale = 75%

Adresse postale
Case postale 372
CH – 1211 Genève 19
Suisse

www.ifrc.org
Saving lives, changing minds.

IFRC logotype, 110 mm width 

Address title set in Arial rounded bold or 
Helvetica rounded bold, 7 pt, left justified, 
in black

Address content set in Arial regular or 
Helvetica 55, 7 pt, left justified, in black

Plain line is 1.25 pt, Pantone© 485
Dotted line is 0.75 pt, black

Tagline as mentioned in part 2, section 2.2. 
No other visual or logo may be used on 
official IFRC letterhead.



30  

STATIONERY B.3

V
is

u
al

 id
en

ti
ty

 g
u

id
el

in
es

 /
 In

te
rn

at
io

n
al

 F
ed

er
at

io
n

 o
f 

R
ed

 C
ro

ss
 a

n
d 

R
ed

 C
re

sc
en

t 
So

ci
et

ie
s

Various office stationery and supplies

 

International Federation of Red Cross and Red Crescent Societies  

GIFT CERTIFICATE 

 

 

To whom it may concern 
 

 

We, International Federation of Red Cross and Red Crescent Societies, certify hereby that   
the material indicated below is to be used for humanitarian purposes: 

 

 

 

Beneficiary: 

     

 

Material: 

     

 

Value: CHF: 

     

 

No commercial value (Not designed for resale) 

Value for customs purpose only 

 

 

 

 

 

 

 

Geneva, 

     

 

 

 

 

Department 

     

 

International Federation of 
Red Cross and Red Crescent Societies 

 

 17, chemin des Crêts - Petit-Saconnex - PO. Box 372 - CH-1211 Geneva 19 
 Tel.: +41 22 730 42 222  -Fax: +41 22 733 03 95 – E-mail: secretariat@ifrc.org 

 

 

International Federation of Red Cross and Red Crescent Societies  

FAX 

 

( ) Urgent  /  ( ) Normal 
 

 
Date  Pages (including this) 

     

 

     

 

Our file ref. Re. 

     

 

     

 
 

From  To 

     

 

     

 

Department  Company 

     

 

     

 

Tel.  Tel. 

     

 

     

 

Fax Fax 

     

 

     

 

 

 

 

If you do not receive all pages, please contact us immediately. Thank you. 

 

 
Message: 

 

     

 

 

 

 For further information on shipping, please contact: 

 IFRC mail office: Tel.: +41 22 730 4387 - Email: raphael.jimenez@ifrc.org 

 

International Federation of Red Cross and Red Crescent Societies  

SHIPPING ORDER 
 
 

Addressee 
Route 

Contents of shipment 
and type of packaging 

Number of 
packages 

Gross 
weight 

Value for 
customs 

CHF 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 

     

 
 
 
Buying insurance for a shipment: 
 

 
Shipments valued at less than 20,000 CHF are automatically insured at no cost. When the goods 
being shipped have a value of 20,000 CHF or more, contact the Insurance Unit to arrange 
insurance coverage for the shipment. 
 
 
Department sending shipment: 

     

 
 

 
 
Account Number: 

     

 

Project/Cost Centre: 

     

 

Activity Code : 

     

 

M Code  : 

     

 
 
Shipping method: 
Air Freight:   Cost in CHF 

     

 
Fret sécurisé – inspection/filtrage non obligatoire 

1st class mail:  Cost in CHF 

     

 

2nd class mail:  Cost in CHF 

     

 

TNT :  Cost in CHF 

     

 

 
 
Signature of department  
sending shipment ___________________  __________  Date :   
 
 
 
Signature of mail office ___________________ _______  Date :   

Adresse postale
Case postale 372
CH – 1211 Genève 19
Suisse

www.ifrc.org
Saving lives, changing minds.

From left to right: 
expedition stickers, 
agenda, fax form 
and shipping order 
templates.
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Field stationery

Examples of local adaptation of letterhead and sta-
tionery are provided here. Requirements stay the 
same except for paper size which follows the official 
size used in the country (i.e. our New York delegation 
to UN has a US standardized size).

A red font line specifies the name of the local office.

www.ifrc.org
Salvar vidas,  
cambiar mentalidades.

Oficina zonal de América

Direccionamiento
Clayton, Ciudad del Saber 
Avenue Vicente Bonilla, 115 
República de Panamá

Dirección postal
P.O. Box 372
PA-1211 Panama 202
República de Panamá

Tel: +507-317-3050  ext.307 
Fax: +507-317-1811
Móvil: +507-6672-3206

Addresse
420 Lexington Avenue
Suite 2811
New York, NY 10170

Postal address
P.O. Box 372
PA-1211 Panama 202
República de Panamá

Telephone: +1 (212) 338 0161
Fax: +1 (212) 338 9832
E-mail: ifrcny@un.int 
 delegation.newyork@ifrc.org

Delegation to the United Nations

www.ifrc.org
Saving lives, changing minds.

Dirección postal
P.O. Box 372
PA-1211 Panama 202
República de Panamá

www.ifrc.org 
Salvar vidas, cambiar mentalidades.

Oficina zonal de América

Zone office/delegation name set in Arial bold  
or Helvetica 85 heavy, 9.5 pt, left justified,  
in red Pantone© 485

Tagline as mentioned in part 2, section 2.2. Can be 
adapted to the most frequent language used locally. 

The name of the zone must be aligned 
to the IFRC ‘s 4 languages wording.

Oficina zonal de América
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Specifications are outlined in this section to ensure 
that all IFRC publications are consistent in presenta-
tion, while allowing for design flexibility. Four families 
of print publications have already been developed by 
the IFRC:

1. Internal/external publications such as media 
pack, appeals, advocacy report, etc. 

2. Training, educational and  
technical publications (i.e guidelines)

3. Knowledge sharing (i.e newsletter, case 
study,etc.) 

4. Corporate publications such as the Annual 
report, World Disasters Report and special 
publications.

A consistent and recognizable appearance and ap-
proach is achieved through:

standard sizes (portrait or landscape).  
IFRC publications use ISO standards  
(see www.printernational.org)
a consistent page structure for the cover and 
inside pages
the use of a page grid throughout the 
document and colours (see section 3.5, pages 
33 to 37)
fonts/typefaces: use of the specified fonts/
typefaces for headings and body text  
(see page 28)
photographs: the use of photos creates a 
feeling of unity in our visual communication. 
Only use photos of high quality and that are 
relevant to the topic.

The use of standardized page sizes is a key require-
ment to achieve a consistent visual identity. IFRC pub-
lications use ISO standards within the A series (see 
below). The two main sizes used are A4 (210 x 297mm) 
and A5 (150 x 210mm). Requests for any non-standard 
page formats will be examined on a case-by-case 
basis. Non-standard sizes are likely to incur additional 
costs.

A series formats (size in millimetres)

A0 – 841 × 1189
A1 – 594 × 841
A2 – 420 × 594
A3 – 297 × 420
A4 – 210 × 297
A5  – 148 × 210
A6 – 105 × 148
A7 – 74 × 105
A8 – 52 × 74
A9 – 37 × 52
A10 – 26 × 37

The design and production team is available to sup-
port, advise and review your publication projects to 
ensure that they meet the IFRC’s visual identity guide-
lines. 

http://www.printernational.org/iso-paper-sizes.php
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Creating printed collateral
To create on-brand visual materials that meet our guide-
lines for consistent visual communication, the following 
rules should be adhered to:

logo always appears in bottom right corner
tagline always appears in bottom left corner 
(see section 2.2, page 16)
never use drop shadows on text or imagery
a grid divided into six verticals and ten 
horizontals is used to determine where image 
and text are positioned
a keyline can be used under main headings
secondary text elements such as dates and 
issue numbers are aligned with the title
the scale of text is dynamic: emotive narrative 
text is large, informative text supports large 
narrative and is smaller
the title colours play with two tones of the 
same colour range and font weights

The rules established on the following pages can be 
applied to formats from A3 to A6.

See pages 26 and 27 for colour palettes.

www.ifrc.org
Saving lives, changing minds.

International first aid  
and resuscitation 
guidelines 2010
For National Society First Aid Programme Managers,  
Scientific Advisory Groups, First Aid Instructors and  
First Responders

www.ifrc.org
Saving lives, changing minds.

The value of volunteers
Imagine how many needs would go  
unanswered without volunteers

A4 – advocacy report
➊ Title: Helvetica Neue 75 

36 pt, leading 36 pt, P483

➋ Subtitle: Helvetica Neue 75 
24 pt, leading 24 pt, P485

➌ Dates or subtitle (if needed): Caecilia 
55 Roman, 18 pt, leading 18 pt, P410

Alignment of logo and 
tagline according to 

specifications on p.17 : 
both are aligned on bottom 

margin.

A4 – technical manual
➊ Title: Helvetica Neue 75 

36 pt, leading 36 pt, secondary colours palette

➋ Type of publication: Helvetica Neue 75 
24 pt, leading 24 pt, secondary colours palette 
Note: Title and subtitle have to be complementary 
colours (i.e light green/dark green)

➌ Dates or subtitle (if needed): Caecilia 55 Roman 
18 pt, leading 18 pt, P410

➊
➊

➋

➋
➌
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34  

APPEALS AND EMERGENCY OPERATIONS B.4

in brief

Bissimpore demo cum quo consequam hicitis 
conecaes dio eos ad modi id qui dem quiatemo 
debis non nita sitat vellaccuptae prem ium si-
tio bea num sime remos mossequiat.Cabo. Nequi cone renihillite parchillabo. Nequi 

omniatur aut porehendae ab istium vel mag-
nati corum a plat quo volorec eruntur alis vo-
luptat.

Oviducipis sa velicip sapitium volendebit, con-
sentus volorum cones eatatem que pere ni-
maio bernatias doluptur sum unt, volorerector 
abore doles intiam lab inimus.Ra a veritate cuptate autatque cuptatur, se 

ipsam, nienis moluptation nis ipitata se re, 
sit fugiam ut re praerumquam quibusci arum 
audita por susto est ium sam, tetur, sunt eat-
endis quatest ium ipsandu cipsus, corrorro 
molestrum alicatur am nem re volore rest, con 
reped eumet quatem ilis di num aces essimust 

lab imolore repero cone quo ende peristiatum quist fugitem. Nequam ipsundi int etus ip-

sam, que et quaectatus.
Icimenis exerum et ent, ium fugiatu saepero magnimin prat voluptas earchil latectatus 

reperibus secepe pratqui cusament ex es essi quatusciuris restionest quatibus ducia con 

consequia que plignim inctur a vollic tecto magnate struntur, optatemque paria quae pro-

ritatem fugitio reproris non rae ni aut eost pro esecest, essit eum.
Ur magnist orposap ellitias nesti conseque vent utate esecus dolenis mollabo ribusan dique 

nimin renimi, voluptiur, omnis dis mos magnat exerro esedis et quis excesequi conseq.

The situation
Facepra tionsenimpe voluptaquas et miliquidi ium sin repe ernate simpore ssimolo rio-

ratqui ut fuga. Gita sitiata vitatendit es eiusdae di incit ut harciendae ea si ditatiur, sum 

faccaborent.

Ita videm doloratiur rem ea sita vel ma pratur 
ratem quibeatem. Et de doluptaquod untiorro 
volorecusam endestio quatus eum quidebis 
vellaturi simusam usdandis eiuntecturia deli-
quam harum audae conseque sus eicaborum is 
aut ex eriatur? 

Ë
Click here 

1. To view the attached Preliminary Emergency Appeal Budget.
2. To link to a map of the affected area.3. To view contact details.

Preliminary Emergency Appeal n° MDRPK006
GLIDE EP-2010-000146-PHL 

Glide number
EP-2010-000146-PHL

Information bulletin n°2

Philippines: Dengue

in brief

Bissimpore demo cum quo consequam hicitis conecaes dio eos ad modi id qui dem quiatemo debis non nita sitat vellaccuptae prem ium si-tio bea num sime remos mossequiat.
Cabo. Nequi cone renihillite parchillabo. Nequi omniatur aut porehendae ab istium vel mag-nati corum a plat quo volorec eruntur alis vo-luptat.

Oviducipis sa velicip sapitium volendebit, con-sentus volorum cones eatatem que pere ni-maio bernatias doluptur sum unt, volorerector abore doles intiam lab inimus.
Ra a veritate cuptate autatque cuptatur, se ipsam, nienis moluptation nis ipitata se re, sit fugiam ut re praerumquam quibusci arum audita por susto est ium sam, tetur, sunt eat-endis quatest ium ipsandu cipsus, corrorro molestrum alicatur am nem re volore rest, con reped eumet quatem ilis di num aces essimust 

lab imolore repero cone quo ende peristiatum quist fugitem. Nequam ipsundi int etus ip-
sam, que et quaectatus.
Icimenis exerum et ent, ium fugiatu saepero magnimin prat voluptas earchil latectatus 
reperibus secepe pratqui cusament ex es essi quatusciuris restionest quatibus ducia con 
consequia que plignim inctur a vollic tecto magnate struntur, optatemque paria quae pro-
ritatem fugitio reproris non rae ni aut eost pro esecest, essit eum.Ur magnist orposap ellitias nesti conseque vent utate esecus dolenis mollabo ribusan dique 
nimin renimi, voluptiur, omnis dis mos magnat exerro esedis et quis excesequi conseq.The situation
Facepra tionsenimpe voluptaquas et miliquidi ium sin repe ernate simpore ssimolo rio-
ratqui ut fuga. Gita sitiata vitatendit es eiusdae di incit ut harciendae ea si ditatiur, sum 
faccaborent.

Ita videm doloratiur rem ea sita vel ma pratur ratem quibeatem. Et de doluptaquod untiorro volorecusam endestio quatus eum quidebis vellaturi simusam usdandis eiuntecturia deli-quam harum audae conseque sus eicaborum is aut ex eriatur? 

Ë
Click here 

1. To view the attached Preliminary Emergency 
Appeal Budget.

2. To link to a map 
of the affected area.

3. To view contact details.

Preliminary Emergency Appeal n° MDRPK006
GLIDE EP-2010-000146-PHL 

www.ifrc.org
Saving lives, changing minds.

Appeal number
MDR49007

Operation update n°2

Cholera outbreakresponse and preparedness

To obtain Microsoft Word® templates for letterhead, 
news releases and appeals, please contact our design 
and production team or go to FedNet: http://bit.ly/wWgYY1

Disaster services / Performance and evaluation

in brief

Bissimpore demo cum quo consequam hicitis 
conecaes dio eos ad modi id qui dem quiatemo 
debis non nita sitat vellaccuptae prem ium si-
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All IFRC assistance seeks to adhere to the Code of Conduct for the International Red Cross and 
Red Crescent Movement and Non-Governmental Organizations (NGO’s) in Disaster Relief and 
the Humanitarian Charter and Minimum Standards in Disaster Response (Sphere) in deliver-
ing assistance to the most vulnerable.

The IFRC’s vision is to inspire, encourage, facilitate and promote at all times all forms of hu-
manitarian activities by National Societies, with a view to preventing and alleviating human
suffering, and thereby contributing to the maintenance and promotion of human dignity and
peace in the world.

The IFRC’s work is guided by Strategy 2020 which puts forward three strategic aims:
1. Save lives, protect livelihoods, and strengthen recovery from disaster and crises.
2. Enable healthy and safe living.
3. Promote social inclusion and a culture of nonviolence and peace.

For further information specifi cally related to this operation please contact:

In Pakistan
Pakistan Red Crescent Society
 Ilyas Khan (secretary general)
Mobile: +92333 511 4223; email: sec.general@prcs.org.pk

IFRC country offi ce
Younos Karim (acting head of country offi ce and programme/ Movement coordinator)
Tel.: + 92 300 555 4503; email: younos.karim@ifrc.org

In India
IFRC South Asia regional offi ce

Azmat Ulla, Head of regional offi ce
Tel.: +91 11 2411 1125; fax: +91 11 2411 1128; email: azmat.ulla@ifrc.org

Michael Higginson, Regional programme coordinator
+91 11 2411 1125; fax: +91 11 2411 1128; email: michael.higginson@ifrc.org

In Malaysia
IFRC Asia Pacifi c zone offi ce

Alistair Henley (head of zone)
Tel.: +603 9207 5700; email: alistair.henley@ifrc.org

Elzat Mamutalieva (operations coordinator)
Tel.: +603 9 207 5727; mobile: +60 19 27 44 960; email: elzat.mamutalieva@ifrc.org

Jeremy Francis (regional logistics coordinator)
Phone: +603 9207 5753, fax: +603 2168 8573, email: jeremy.francis@ifrc.org

Alan Bradbury (head of resource mobilization and PMER unit)
phone: +603 9207 5775, email: alan.bradbury@ifrc.org

For media enquiries: Patrick Fuller (acting zone communications manager)
mobile: +6012 387 0829, email: patrick.fuller@ifrc.org

Please send all funding pledges to zonerm.asiapacifi c@ifrc.org
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How are the survivors coping one year after the disaster?
While much has been achieved, major challenges remain. 

Red Cross Red Crescent has reached more than one million survivors with relief. 

We are supporting 100,000 families in 13 townships with health education, psycho-
social support, water, improved housing and cash-for-work activities. 

Through cash-for-work projects, benefi ciaries can earn income while participating 
in projects such as repairing roads, ponds and jetties or cleaning up the environ-
ment. 

Others will receive livelihood assets to re-establish their paddy fi elds, fi shing boats 
or income generating businesses. 

What are the major challenges today?
The lack of clean water is a major challenge, especially now during the dry season. 
The situation will improve when the monsoon starts in late May, as some water 
catchment facilities have been repaired. Since not all facilities will have been re-
paired, the next dry season is expected to pose an ongoing challenge. 

While considerable progress has been made in the provision of shelter, approxi-
mately 20 per cent of the worst affected families, that is more than 100,000 fami-
lies, still live in very basic temporary structures. 

Stress and trauma continue to be experienced, especially among those who have 
lost their relatives and livelihoods. A small amount of rain or a slight upsurge of 
wind can still cause fear and anxiety among many people. 

Many survivors have incurred debts. Following Cyclone Nargis, they borrowed mon-
ey to buy a new boat, a new buffalo, seeds to plant or simply to meet their basic 
needs. 

Could you elaborate on the water situation 
and how are you responding?

Most ponds and water catchment systems in the Ayeyarwaddy Delta were de-
stroyed by Cyclone Nargis and many were not repaired before the dry season. This 
meant that there was no signifi cant storage of water in the villages, and hence the 
shortage has worsened. 

Each year during the dry season fresh water recedes and salty water fl ows into the 
delta. This forces people to travel further from their homes to get clean water. 

The Red Cross Red Crescent still has fi ve water treatment plants producing 355,000 
litres of purifi ed water daily. This is then distributed to almost 40,000 households 
(200,000 people). 

Aid agencies are collaborating well together to distribute clean water, buckets, pu-
rifi cation tablets and to repair water facilities. 

The water shortage will improve during the monsoon season, but only around 50 
per cent of catchment systems have been repaired, meaning that the challenge.
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stroyed by Cyclone Nargis and many were not repaired before the dry season. This 

meant that there was no signifi cant storage of water in the villages, and hence the 

shortage has worsened. 
Each year during the dry season fresh water recedes and salty water fl ows into the 

delta. This forces people to travel further from their homes to get clean water. 
The Red Cross Red Crescent still has fi ve water treatment plants producing 355,000 

litres of purifi ed water daily. This is then distributed to almost 40,000 households 

(200,000 people). 
Aid agencies are collaborating well together to distribute clean water, buckets, pu-

rifi cation tablets and to repair water facilities. The water shortage will improve during the monsoon season, but only around 50 

per cent of catchment systems have been repaired, meaning that the challenge.

Media 
pack

Questions and answers

Myanmar Cyclone Nargis

Download the full publication related to this article on 
www.ifrc.org

Ì

One year commemoration
19 April 2010

www.ifrc.orgSaving lives, changing minds

$75,000 
Tanzanian police estimate of the value to witch doctors of a complete set of albino 

body parts, including all four limbs, genitals, ears, nose, and tongue.

$4,000 
Amount raised by a local appeal organized by the Tanzania Red Cross in Kigoma 

to assist abandoned albino children – all from private contributions by Red Cross 

volunteers and other local humanitarian workers.
250 
Number of individuals in Kigoma who contributed.

$246,000 Amount the Tanzania Red Cross is appealing for now to expand humanitarian work 

with albinos throughout the two regions most seriously affected by the occult-based 

killings: Kigoma and Mwanza.7,000 
Albinos in Tanzania who have voluntarily registered with the authorities.1

1,000 
Estimated minimum fi gure for albino population in Burundi.

56 
Offi cial number of albinos who have been killed by hunters over the past two years 

in Burundi and Tanzania (44 of them in Tanzania).
300 
Estimated minimum number of albino children and teenagers who are still 

sheltering in special schools in Tanzania or sanctuaries established by the police 

in Burundi and served by the Red Cross. (Includes 152 known to be in schools in 

Tanzania.)

14 
Number of different villages in Tanzania’s Kigoma region from which albino 

children have fl ed to the Kabanga shelter in the last two years.

$15 
Cost of a potentially life-saving wide-brimmed hat for an adult albino.

Media 
pack

Fact and Figures

Through albino eyes

Download the full publication 
related to this article on www.ifrc.org

Ì

The Great Lakes albino crisis in fi gures20 October 2009

Red square and “Media 
pack” in the circle.

Press release Questions and answers Facts and figures
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Advocacy reports

These examples show how a variety of layouts can be 
generated using the same grid and elements. No sec-
ondary colours are used for background, borders or 
fonts on these examples. The layout is kept clean and 
simple. This approach is suitable for corporate litera-
ture such as advocacy reports or reviews. These are 

our most visible publications externally and so they 
must use our primary corporate colour palette. The 
same principles apply for knowledge sharing and ad-
vocacy reports produced in sizes from A4 to A6.

www.ifrc.org
Saving lives, changing minds.

The Red Cross Red Crescent approach to

Promoting a culture of 
non-violence and peace

International Federation of Red Cross and Red Crescent Societies

 Haiti earthquake 2010 – Two-year progress report

10

Shelter 
At the end of 2010, large-scale construction efforts continued to be hampered 
by barriers concerning land and space, and providing a safe place to live for 
the nearly one million displaced people remained the top humanitarian pri-
ority in Haiti. 

Fast-forward 12 months and enormous progress has been made. By September 
2011, the camp population had reduced to less than 550,560, according to 
IOM, meaning hundreds of thousands of people have been able to leave 
camps. While this reflects the massive increase in shelter support provided, 
humanitarian concerns persist regarding people leaving camps due to forced 
evictions, poor living conditions and insecurity.

Helping families to leave camps in a safe and supported way is a Red Cross 
Red Crescent priority and, to date, more than 21,000 households have been 
reached with safe and improved shelter solutions, over 80 per cent of which 
were provided over the last 12 months. Overall in Haiti, the shelter cluster 
reports approximately 116,000 shelter solutions provided. Almost one in five 
of these has been provided by the Red Cross Red Crescent.

Much of this is thanks to the significant groundwork laid in 2010. The time 
and resources spent training community construction teams resulted in a 
dramatic increase in outputs, the production pipelines put in place ensured 

179,645
HOUSEHOLDS PROVIDED WITH  

EMERGENCY SHELTER MATERIALS

67,251
HOUSEHOLDS REACHED WITH  

TARPAULIN REPLACEMENT

4,511
HOUSEHOLDS REACHED WITH REINFORCEMENT/

IMPROVEMENT OF EMERGENCY SHELTER

Bertha Henri (right) is a beneficiary of the 
Red Cross Red Crescent shelter programme 
in La Piste camp of Port-au-Prince. Bertha, 
aged 17, owns a beauty shop.

International Federation of Red Cross and Red Crescent Societies

Haiti earthquake 2010 – Two-year progress report
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the speedy and effective transport of materials around the country and the 
painstaking process of identifying and, where possible, securing land was 
carried out meaning that construction could finally scale up. 

With the foundations firmly in place, the production of shelter units in par-
ticular rapidly progressed and provided desperately needed places to live for 
thousands of vulnerable families. To date the Red Cross Red Crescent has 
provided 19,068 households with a transitional or upgradable shelter. 

At the same time, it has been necessary to continue to provide emergency 
shelter support, particularly ahead of the hurricane season. Since August 2010, 
in total, 4,511 households were reached with reinforcement or improvement 
of emergency shelter and 67,251 households received replacement tarpaulins. 

Due to the complexities – the lack of housing solutions pre-earthquake, ongo-
ing land tenure issues, massive overcrowding in Port-au-Prince and the lack 
of a national reconstruction plan – meeting the varying shelter needs of the 
earthquake-affected population requires a flexible approach. The Red Cross 
Red Crescent has continually adapted its shelter programme to provide a range 
of shelter solutions including provision of emergency shelters, transitional 
shelters, housing repairs and permanent housing.

A comprehensive camp decongestion programme has also been implemented. 
Together with displaced communities, a series of options has been identified 
from which families can choose, depending on what would best enable them to 
return to a semblance of normal life. These include paying people’s rents and 
supporting them to live with host families. Over 2,505 families have benefited 
from this innovative approach with more than 600 returning to communities 
of their choice in the provinces. In addition to these options, the Red Cross 

21,658
HOUSEHOLDS PROVIDED  

WITH SAFE AND IMPROVED  
SHELTER SOLUTION 

DISAGGREGATED BY TYPE  
OF SHELTER SOLUTION

19,068
HOUSEHOLDS PROVIDED WITH A  

TRANSITIONAL OR UPGRADABLE SHELTER

2,505
HOUSEHOLDS PROVIDED WITH A  

SETTLEMENT OR RELOCATION GRANT

85
HOUSEHOLDS PROVIDED WITH  

A PERMANENT HOUSE

158.8
million Swiss francs

SPENT ON SHELTER PROGRAMMES FROM 
JANUARY 2010 THROUGH SEPTEMBER 2011

Mackinson Saint-Louis has received a 
transitional shelter from the Red Cross Red 
Crescent in La Piste camp, Port-au-Prince. 
Mackinson, aged 26, owns an internet cafe.
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The Red Cross Red Crescent approach to Promoting a culture of non-violence and peace

Violence is predictable and therefore preventable. To be effective, the promo-
tion of a CNV+P needs to focus on the root causes of violence. Vulnerability 
to violence is often linked to social determinants such as alcohol and sub-
stance misuse and abuse, mental illness, poverty, gender inequalities, access 
to weapons, discrimination and stigma, as well as to economic disparities 
(income inequality). Every day, more than 4000 people, over 90% of them in 
low- and middle-income countries, die because of violence. Of those killed, 
approximately 2300 die by their own hand and over 1500 because of injuries 
inflicted by another person*. So, it is important to advocate for a shift in focus 
from response to prevention.

Children, who are particularly vulnerable being dependent on others, are 
disproportionally affected by violence. Violence undermines their safety, 
health and potential. Children subjected to violence are also more likely to 
resort to violence as adults. They may express pain and trauma in violent 

* Source: Butchart, A., Brown, D., Wilson, A., & Mikton, C. (2008). Preventing violence and reducing 
its impact: How development agencies can help. World Health Organization. Retrieved from: 
http://whqlibdoc.who.int/publications/2008/9789241596589_eng.pdf

Transformation towards a CNV+P:
Component 2: Violence prevention, mitigation and response

Types of violence
Self-directed violence
violence by an individual against 
oneself

Interpersonal violence violence 
that occurs between individuals

Community violence

Adapted from Krug, E., Dahlbert, 
L., Mercy, J., Zwi, A. and Lozano, 
R. (Eds.) 

 Geneva, Switzerland. 
WHO(2002). 

ways or use violence as a way to socialize and get what they want. To avoid 
this potential ‘cycle’ of violence, children need to become the total focus and 
priority. The inclusion of values and skills-based education at an early stage 
of life provides children with the tools necessary to prevent this cycle of 
violence from continuing. Parents need to be supported and equipped with 
CNV+P skills too. 

Women are also disproportionally affected by gender-based violence which 
is often rooted in inequality or misuse of power. In this regard, increasing 
respect for diversity, including gender mixture, can play a valuable role in 
reducing violence. The potential of values and skills-based education is again 
emphasized, as is the importance of including girls in this type of education. 
When seeking solutions to gender-based violence, whether affecting men or 
women, the participation of both as well as that of the entire community 
is important to ensure bottom-up and community-wide support. Involving 
cultural or religious leaders can be an effective strategy when dealing with 
harmful practices.

It is also important to develop and build on resiliency factors (see box p. 20). 
Individuals and communities have strengths to help avoid, and abilities to 
‘bounce back’ from, harmful experiences. These individual, family, community 
and societal factors help to provide safety, security and support. 

In a CNV+P, communities are able to deal positively and constructively with 
differences, allowing for transformation of mindsets and actions. The develop-
ment of skills and abilities to express oneself and communicate non-violently 
is essential for this to occur. This is an ongoing lifelong learning process. 

The IFRC’s focus in the area of violence prevention is on self-directed and 
interpersonal violence, in particular on violence against children, gender-
based violence and violence by, with or against youth. Red Cross Red Crescent 
national societies, as auxiliaries to their government in the humanitarian field, 
can work constructively with public authorities to address the root causes and 
social  sources of violence and develop community-based action-strengthening 
resilience. 

15
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Ì 
DJ Joseph
RespectED: Violence and Abuse Prevention 
Programme Educator
Canadian Red Cross

“As a Movement, Red Cross Red Crescent is ideally positioned to build bridges with 
cultures that have otherwise been left isolated. I have seen this in my own experi-
ence. I have travelled to many First Nation communities in Canada to open conver-
sations about creating safe environments free of harm and on how communities 
can take ownership of both the problem and the solution. This has brought me to a 
much deeper, fuller understanding of the inter-generational impacts of the legacy 
of violence, its painful consequences that my people have endured for generations 
and the importance of healing. I now think differently and value alternative ways 
of dealing with violence: the participatory, equality-based and circle approach of the 
aboriginals, very different from hierarchical sentencing and sanctions.” 
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Case study and fact sheet
The IFRC’s primary colour palette should be used.

The Shelter Cluster – 
The shelter coordination team (SCT)   

www.ifrc.org
Saving lives, changing minds.

Humanitarian Reform
The Inter-Agency Standing Committee 
(IASC) is the primary mechanism for 
inter-agency coordination of humani-
tarian assistance. It is a unique forum 
involving the key humanitarian part-
ners. Its membership includes various 
UN agencies, the IFRC, the Internation-
al Committee of the Red Cross and the 
main NGO consortia.*

The Humanitarian Reform was adopt-
ed by the Inter Agency Standing Com-
mittee (IASC) following a 2005 review 
of international responses to humani-
tarian emergencies, known as the Hu-
manitarian Response Review.

The Humanitarian Reform seeks to 
improve the effectiveness of humani-
tarian response by ensuring greater 
predictability, accountability and part-
nership. It is an ambitious effort by the 
international humanitarian commu-
nity to reach more beneficiaries, with 
more comprehensive needs-based re-
lief and protection, in a more effective 
and timely manner.

The Cluster Approach
The cluster approach is a component 
of the Humanitarian Reform. It was de-
signed as a way of addressing gaps and 
strengthening effectiveness in support 
of the host government. By clarifying the 
division of labour, and better defining 
organisations’ roles and responsibilities, 
the cluster approach helps ensure pre-
dictability and accountability, and cre-
ates a more structured, accountable and 
professional system. 

At country level, the number, type of 
clusters activated, as well as the lead 
organisation is determined by the hu-
manitarian country team. The table on 
next page outlines the clusters and their 
leads at the global level.

* Inclusive list of all IASC members:
 American Council for Voluntary International 

Action (Inter Action)
 Food and Agricultural Organization (FAO)
 International Committee of the Red Cross 

(ICRC)
 International Council of Voluntary Agencies 

(ICVA)
 International Federation of Red Cross and 

Red Crescent Societies (IFRC)
 International Organization for Migration 

(IOM)
 Office of the High Commissioner for Human 

Rights (OHCHR)
 Office of the Special Rapporteur on the 

Human Rights of Internally Displaced 
Persons (SR on HR of IDPs)

 Steering Committee for Humanitarian 
Response (SCHR)

 United Nations Children’s Fund (UNICEF)
 United Nations Development Programme 

(UNDP)
 United Nations High Commissioner for 

Refugees (UNHCR)
 United Nations Human Settlements 

Programme (UNHABITAT)
 United Nations Office for Coordination of 

Humanitarian Affairs (OCHA)
 United Nations Population Fund (UNFPA)
 World Bank
 World Food Programme (WFP)
 World Health Organization (WHO)

Summary 
At the 2005 General Assembly, 
the International Federation of Red 
Cross and Red Crescent Societies 
(IFRC) committed to convening the 
Shelter Cluster after natural disas-
ters. Over the following six years, 
the IFRC deployed the Shelter 
Cluster to nearly twenty disaster 
response operations worldwide.

The following case study outlines 
the IFRC’s role as convener of the 
Shelter Cluster through an exam-
ination of the cluster system and 
the Shelter Cluster’s key coordi-
nation mechanism, the SCT. 
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Shelter 
Cluster

Haiti earthquake – 2 years 
Livelihoods

www.ifrc.org
Saving lives, changing minds.

With nearly 70% of the population already 
living below the poverty line, the January 
2010 earthquake dealt a massive blow to 
Haiti’s fragile economy. Businesses, equip-
ment, materials and stocks were destroyed 
and households lost their breadwinners, 
savings and homes, leaving many families 
with no source of income.

Assessments have shown that income lev-
els in Haiti now are between 10 and 50 per 
cent of pre-earthquake levels and Haitians 
have consistently prioritized the chance to 
earn an income over more immediate needs 
such as food and money. People want help 
to restart businesses and find employment, 
rather than handouts from aid agencies, 
and job creation features prominently in 
the Haitian Government’s plans.

However rebuilding a country’s economy 
takes years and while this process takes 
place, Red Cross will support thousands 
of families to restart their own house-
hold incomes through job creation, cash 
grants, business support and training 
opportunities.

Connecting the camp
Mackenson St Louis, 26, lives at the La 
Piste transitional shelter site, home to 
dozens of families from Haiti’s deaf 
community. With the help of an IFRC 
livelihoods grant Mackenson has trans-
formed half of his transitional shelter 
into a thriving cyber café.

 “I set up a cyber café because I learned 
about computers at school. I really like 
the internet. I can be in contact with 
the entire world and express myself as 
I want to” he continued.

With just 2 laptops and a generator, 
Makenson has already made a name 
for himself in the community.

“I opened in March and I typed up fli-
ers and posted them all over the camp 
here. The fliers worked, everyone here 
knows about the cyber café. I get about 
20 or 30 customers a day but I only 
have two laptops so people have to 
queue up and wait”.

case 
study

1.  http://hdrstats.undp.org/en/
countries/profiles/HTI.html 

Fact box
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Shelter after disasters: 
untying the regulatory knots
In November 2011, the state parties to the Geneva 
Conventions and the International Red Cross and Red 
Crescent Movement will come together to discuss the key 
humanitarian issues of the day at the 31st International 
Conference of the Red Cross and Red Crescent. High on their 
agenda will be how to resolve regulatory barriers to provi-
ding emergency and transitional shelter to those displaced 
by disasters.
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Member of the Chilean Red Cross working in the recovery of 
the country after the earthquake.

Why focus on this issue?
In the immediate aftermath of major disasters, such as the 
2010 earthquake in Haiti and floods in Pakistan, huge num-
bers – even millions – of persons can be displaced at once. 
This is not just a national crisis for the governments concer-
ned, but an ongoing personal crisis for each affected family. 
While permanent solutions are developed, providing people 
with immediate and transitional shelter is critical to keeping 
them healthy and able to rebuild their lives.

Yet, very often, regulatory issues stand in the way. Over and 
again, governments, Red Cross and Red Crescent Societies 

and other humanitarian partners have been faced with 
questions such as:

 � How can the use of land be obtained and assigned quickly 
and effectively to provide temporary housing for dis-
placed persons?

 � How can delays in implementing shelter solutions due to 
ownership clarification or compliance with construction 
or planning approval procedures be reduced?

 � How can equity be ensured in shelter assistance efforts, inclu-
ding as between recognized property owners and non-owners 
(e.g. renters and squatters) and between men and women?

 � What support should be provided to persons who lack 
formal documentation or recognized title to homes that 
have been destroyed?

Our lack of ready answers contributes to the sustained suf-
fering of disaster-affected persons.  So what can be done?

Examples from the field

Fast-track procedures speed 
recovery: the experience of Chile
In February 2010, an earthquake measuring 8.8 on the 
Richter scale struck Chile and unleashed a tsunami causing 
additional damage. Over 200,000 homes were destroyed and 
over 800,000 people displaced. Finding shelter solutions for 
so many raised significant legal and regulatory challenges. 
As noted by Martin Bravo, Head of Property Purchases for the 
Chilean Ministry of National Property, “All reference points 
have disappeared....it is very difficult to finalize land titles 
when everything is upside down”. A new act was passed 
in Chile in August 2010, which accelerated the process for 
regularizing land titles for small properties in both rural 
and urban areas. What was normally a two year process 
was cut down to six months for those urgently requiring 
shelter assistance following the earthquake and tsunami.

Meeting emergency and transitional shelter needs

Fact sheet: regulatory barriers to shelterDisaster 
Laws

Fact sheet - English.indd   1 21.09.2011   15:08:14
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Training, educational  
and technical manuals
These examples show how a variety of layouts can be
generated using the same grid and elements. Examples 
of the use of four colour imagery with colours from 
the secondary colour palette are shown. The same 
principles apply to training, educational and technical 

documents produced in sizes from A4 to A6. Use this 
grid mainly for technical reports and training mate-
rials for internal audiences (i.e Movement).

www.ifrc.org
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Public awareness and public 
education for disaster risk 
reduction: a guide

www.ifrc.org
Saving lives, changing minds.

International fi rst aid 
and resuscitation
guidelines 2011
For National Society First Aid Programme Managers, 
Scientifi c Advisory Groups, First Aid Instructors and 
First Responders

International Federation of Red Cross and Red Crescent Societies
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02.

First aid guidelines
General principles
Prevention
While these guidelines focus on the education and provision of first aid, from a 
public health perspective, preventing an injury or illness is always better than 
needing to treat the victims. Every educational programme addressing first aid 
should, as appropriate, begin with information on how to prevent the illness or 
injury that is being discussed.

Personal safety
When first aid is provided, the safety of the first aid providers must always be 
considered. So when these guidelines are used to create first aid educational 
programmes, including information on personal safety is imperative. Because 
information related to personal safety is general and applies to all situations, it 
was not included in each guideline in order to maintain the focus on the specific 
information relevant for each guideline (as well as for the sake of brevity).

The two most important areas of personal safety are the overall safety of the 
providers and the prevention of disease transmission during care. Providers 
should be reminded that, while they wish to provide care, they should not place 
themselves in jeopardy, thus potentially creating two victims. Providers should 
enter areas thought to be unsafe (such as those affected by water, fire, etc.) only 
if specially trained to conduct rescues in these environments. In addition, if the 
environment is initially safe for entry, but conditions may change or the site 
may be safe to enter for only a brief period, first aid providers should remove 
the victim (as trained to do so) to a safer area before providing care. The second 
area of personal safety is prevention of disease transmission, which can be 
accomplished through universal precautions. Although these may vary some-
what from society to society, based on the environment and on available re-
sources, they should be standardized and based on the best available evidence. 
The single most important aspect of infection control is good hand hygiene, 
which consists of frequent hand washing and at a minimum before and after 
rendering care. Washing hands can be done with soap and water; if soap and 
water are not available, alcohol-based hand sanitizers can be used.

Linkages to other health care
While first aid is the most accessible and provides the quickest care to a victim 
of an illness or injury, it is only one part of a continuum of care. First aid edu-
cation must address when first aid care is sufficient, or when discussion with 
a primary care provider (or the equivalent for the environment and National 
Society) and/or when immediate transport to definitive medical care (or the 
equivalent for the environment and National Society) is needed.

Update/re-training
The last section of these guidelines addresses education and some of the cur-
rent evidence related to pedagogy. While initial education is an important first 
step in assisting victims and saving lives, keeping skills current and based on 
the latest information through regular retraining should be stressed. The form 
of the updates and retraining may vary with the type of first aid education 
taken, the environment, the skills learned and the resources of the National 
Society. The level and type of retraining needed will vary, based on the depth 
and breadth of the first aid education provided. Also, as is discussed in the 
implication sections that follow the guidelines, certain skills should be used 
or promoted only with specific training. These skills require not only initial 
training but also specific emphasis on retraining and updates.

Special populations
With all efforts in first aid education, injury and illness prevention and the ad-
vancement of public health, the needs of special and vulnerable populations, 
including those with access issues and functional needs, must be considered. 
The needs and issues of these segments of the population need to be considered 
both as targets for first aid education and training and as the recipients of first 
aid measures. As National Societies use these guidelines to create first aid edu-
cational programmes, it is important to help design programmes targeted for 
populations that typically are not reached by training. Examples include those 
with language, socioeconomic or educational limitations, as well as those with 
a physical disability or other impairment. In addition, when courses are de-
signed, they should include information regarding special needs and vulnerable 
individuals. If resources allow, courses that specifically target these populations 
also can be designed.

Ethics
While ethics has not been addressed in this scientific review, it is always impor-
tant to consider ethical issues related to first aid when designing training pro-
grammes. In situations when need exceeds available resources, such as during 
disasters, acts of terrorism, public health emergencies and humanitarian emer-
gencies, first aid providers may be faced with ethical decisions such as triage 
and allocation of limited resources.

Self-protection by citizens in daily emergencies 
and disasters
Introduction
Floods, fires, storms, earthquakes, avalanches, heat waves, industrial acci-
dents, etc. each have disastrous consequences on the population. Such nat-
ural disasters and technological risks often affect a large number of victims 
(causing injury or death) and so tend to receive much attention in the com-
munity. However, many dangerous situations affect individuals, families, and 
communities on a daily basis. These include fainting, burns, falls, intoxica-
tions, drowning, road crashes, etc. that happen at home, school, in the work-
place, stores, on the road, etc. Their consequences on the victims and their 
relatives (families, friends, neighbours, work colleagues, etc.) are often both 
physical and psychological; this is also true for the witnesses of the emergency, 
the local authorities and the members of the organizations that provide care 
and assistance.

International Federation of Red Cross and Red Crescent Societies

02. First aid guidelines
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International first aid and resuscitation guidelines 2011

The following are examples of when a first aid provider may be involved with 
medication administration but this will depend on the particular country, regu-
latory considerations, local medical protocol, context and responsibilities and 
capacity of the individual National Society:

The situation is well-defined (e.g., decompression sickness by a scuba diver, 
acute chest pain, asthma, etc.), the need for the medication is time sensitive 
and the first aid provider has the knowledge and experience to:

recognize the situation
understand the contraindications to and dangers of administering a 
certain medication
administer the medication exactly as prescribed

The victim is suffering from a deterioration of a known chronic illness (e.g., 
allergy) and a physician ordered a certain medication for such a situation, the 
medication is available, and the victim would like (or is supposed) to admin-
ister it but needs help.

Use of oxygen
Introduction
Giving oxygen to a person with an acute illness or injury is generally accepted 
and practiced, although its usefulness is not universally proved. Giving oxygen 
is mostly indicated for patients having shortness of breath or in special situa-
tions such as for scuba divers with a decompression injury.

Summary of scientific foundation
There have been no randomised, controlled trials evaluating the effectiveness 
of oxygen therapy for victims with shortness of breath or chest pain. Oxygen 
administration by first aid rescuers was supported in one study for victims 
of decompression illness and in three studies (two were animal studies) for 
victims of acute myocardial infarction. One good review found no studies sup-
porting or opposing use of oxygen for victims of acute myocardial infarction, 
while two studies that found no supporting evidence for benefit both suggested 
the potential for harm. Another good review found no evidence of benefit or 
harm when oxygen was provided to victims of chronic obstructive pulmonary 
disease with shortness of breath.

References: 2-10

Guidelines
First aid providers may administer oxygen to victims experiencing shortness 
of breath or chest pain (option*).
Oxygen may be beneficial for first aid in scuba divers with a decompression 
injury (recommendation**).

Implementation considerations
The implementation of these guidelines depends on local legal regulation, in-
cluding National Society influence on regulation, liability protection, capacity 
of the Red Cross society and the level of education and competency of first aid 
providers in the national context. Consideration must also be given to main-
tenance of equipment, storage and care of compressed gas cylinders and local 
regulatory testing and inspection.

Patient positioning
Introduction
Placing a person having an acute illness or injury in a certain position is one 
of the simplest and frequently desirable actions that can be done by a first aid 
provider. 

Summary of scientific foundation
There are no studies showing that placing an unresponsive, breathing victim in 
a recovery position (i.e., lateral recumbent or HAINES position) decreased com-
plications compared with placing the victim in a supine position. Most studies 
were performed on responsive volunteers and only compared the types of lat-
eral positioning. While two studies recommended the HAINES position for un-
responsive victims of potential spinal cord trauma, two other studies showed 
a greater potential for nerve damage to the arm in the HAINES position. Four 
studies did support the lateral recumbent recovery position because of comfort 
of the victim and the ease of teaching. Lastly, in two studies that compared the 
supine position to moving the victim to a lateral position, there was no differ-
ence in two factors often cited as the reason for positioning, heart rate vari-
ability or risk of aspiration.

References: 11-20

Guidelines
An unresponsive, spontaneously breathing person may be placed in any side-
lying recovery position versus the supine position (option*).
If a person with a suspected cervical spine injury must be turned onto his or 
her side, the HAINES appears to be safer than the lateral recumbent position; 
therefore, the victim may be placed in the HAINES position (option*).
If the victim is pregnant, the left lateral position is preferred for side-lying or 
when HAINES position is used (option*).
For shortness of breath (use of oxygen), chest pain and shock/fainting, see the 
relevant sections.

Implementation considerations
The specific training and position to use is based on local protocols and, most 
importantly for trauma victims, on medical direction. In addition, it is impor-
tant to discuss considerations for pregnant victims, in whom the left lateral 
position may be preferred.

As a general rule, a victim should not be moved. However, a victim should be 
moved in certain situations. A few general rules are as follows:

If the area is unsafe for you or the victim, move the victim to a safe location.
If the victim is face down and unresponsive, turn the victim face up to check 
breathing (see resuscitation).
If the victim is unresponsive but has an open airway and is breathing sponta-
neously, and you suspect that the victim might have a spinal injury, it is best 
not to move the victim.
If the injured victim is unresponsive and has difficulty breathing because of 
bleeding, copious secretions or vomiting, or if you are alone and have to leave 
the victim to get help, place the victim in a side-lying recovery position.

www.ifrc.org
Saving lives, changing minds.

The value of volunteers
Imagine how many needs would go 
unanswered without volunteers



V
is

u
al

 id
en

ti
ty

 g
u

id
el

in
es

 /
 In

te
rn

at
io

n
al

 F
ed

er
at

io
n

 o
f 

R
ed

 C
ro

ss
 a

n
d 

R
ed

 C
re

sc
en

t 
So

ci
et

ie
s

40  

B.4CORPORATE PUBLICATIONS

40  PowerPoint presentation

The sample layouts on the right show how to apply the 
visual identity to PowerPoint slides.

The title slide should use 26-point white bold type for 
the heading and 24-point dark red bold for the subtitle.

The subsequent slides should use 26-point bold type 
for the headings and 22-point regular weight type for 
the body text and bullets. We recommend not including 
more than 100 words per slide.

 Helpful hint: The red circle is located in the slide 
master. To work on the text:

 From the «View» menu, click on “Slide master” and 
you can type into the circle on slides 1 and 2.

 Once done, click on “Close master view” and continue 
to work on your presentation normally.

 This will apply automatically to all slides in your 
presentation. 

You can access templates in the PowerPoint menu 
under “My templates”. We have also developed a basic 
template for single slides. You will find them under the 
following naming convention:

 IFRC_2011 presentation-language.pot
 and
 IFRC_2011 presentation-language basic.pot

Remember to use Arial typeface in PowerPoint.
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THE IFRC HAS LONG 
BEEN COMMITTED 
TO BUILDING 
BACK BETTER. 
WITH ADEQUATE 
FUNDING, DISASTERS 
CAN PROVIDE AN 
OPPORTUNITY 
TO IMPROVE 
INFRASTRUCTURE 
AS WELL REBUILD 
HOMES.
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and social elements that need to come together to 

produce a long-term solution that is acceptable to the 

local community. The system of land tenure in Haiti 

is informal and finding available land to build on has 

proved an enormous challenge to all actors operating 

in Haiti.

The IFRC has long been committed to building back 

better. With adequate funding, disasters can provide 

an opportunity to improve infrastructure as well 

rebuild homes. Livelihoods, healthcare and disaster 

risk reduction planning can be integrated into 

reconstruction programmes. This is the ideal scenario, 

but in Haiti, this has been a formidable task. The IFRC, 

and others, have strongly advocated the need for long-

lasting solutions and urged the Haitian authorities to 

resolve the deeper land tenure and shelter issues. Only 

then will affected communities really begin to start the 

process of recovery.

STRATEGIC 
AIM 2

Enable healthy and safe living

Preparing for next time
Just a few weeks after the earthquake struck, the 

Red Cross Red Crescent started planning for the 2010 

hurricane season, which was predicted to be one of the 

worst on record. As the start of the hurricane season 

approached, the Red Cross Red Crescent pre-positioned 

relief items for 25,000 families across Haiti and at the 

IFRC’s regional logistics hub in Panama. 

Risk awareness and information are crucial for 

effective disaster preparedness, and the Haitian 

National Red Cross Society and the IFRC took full 

advantage of media and telecommunications networks 

to inform communities. Radio programmes like Radio 

Croix-Rouge haitienne and mass-SMS campaigns 

complemented other traditional preparedness efforts.

The government’s Directorate of Civil Protection started 

to get back on its feet. It provided coordination and 

clarity for aid agencies, whilst developing protocols 

for the distribution of early warning and evacuation 

messages, and the systematic identification of safe 

places. An assessment of flood risks for the earthquake-

affected areas identified 136 safe shelters with a 

combined capacity of 60,000 people. By the start of 

the 2010 hurricane season, however, 1.4 million people 

were still living in camps with little or no protection.

Preparedness and risk reduction efforts continued in 

earnest, and teams of trained Haitian Red Cross staff 

and volunteers were ready to be deployed, supported 

by teams of international staff already in the country. 

However, it was clear that not all the earthquake 

survivors would be safe from a severe storm or 

hurricane. 

Vulnerability before the earthquake had been 

high. After the earthquake, with so many people in 

emergency shelters, it was exceptionally high. As it 

turned out, for Haitians at least, the hurricane season 

proved to be a quiet one and Haiti was spared another 

direct hit.

Sanitation: the number one threat to life

Until just a few years ago, the Haitian authorities 

had only assumed responsibility for water and not 

sanitation. Municipal sewerage did not exist and 

individuals were left to make their own arrangements. 

Unfortunately, the government’s plan to reform Haiti’s 

water and sanitation provision had only just begun 

when the earthquake struck. The Red Cross Red 

Crescent, working with other agencies, led efforts to 

provide water and sanitation on behalf of the Haitian 

authorities.

The need for clean drinking water is always clearly 

understood – the need for proper sanitation less so. 

Poor sanitation and hygiene practices can quickly 

lead to an outbreak of disease that can spread rapidly 

among crowded camps of people. Very early on in 

the operation, the Red Cross Red Crescent identified 

sanitation issues as the number one threat to life in 

post-earthquake Haiti. 

Every day, the Red Cross Red Crescent distributed 

almost 2 million litres of safe drinking water and 

provided sanitation facilities to over 300,000 people, but 

the longer-term goal was always to build the capacity 

of the government’s water and sanitation agency, 

DINEPA. Even before the earthquake, poor sanitation 

was responsible for the deaths of between 5 and 16 per 

cent of Haiti’s children, and the Red Cross Red Crescent 

advocated strongly that the Haitian authorities needed 

International Federation of Red Cross and Red Crescent Societies Annual report 2010
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12 
January 
2010Haiti

Earthquake

21
July 2010Pakistan

Monsoon floods

Location  
Epicentre – 16 miles south-west  
of Port-au-Prince

Population 
3 million people affected 
222,570 people killed 
300,572 people injured

IFRC appeal target 
314,329,971 Swiss francs

Appeal target coverage (as of end 2010) 
81%

Haitian National Red Cross Society 
1,000 staff and volunteers deployed

ERUs deployed by IFRC 
21 (+3 other response teams)

Expected duration of IFRC operation 
3 years

Location  
The first casualties were reported in the 
northern province of Khyber Pakhtunkhwa. 
The total land under water was equivalent 
to an area the size of Tunisia.

Population 
20 million people affected 
1,985 people killed 
2,946 people injured

IFRC appeal target 
130,673,677 Swiss francs

Appeal target coverage (as of end 2010) 
60.4%

Pakistan Red Crescent Society 
1,434 volunteers deployed

ERUs deployed by IFRC 
11

Expected duration of IFRC operation 
2 years

67% 
Public donors

3% 
Public donors

1% 
Private donors

12% 
Governments/
Governmental 
institutions 

27% 
Institutional  
donors 

23% 
Governments

17% 
Corporate donors 

1% 
Corporate donors 

3% 
NGOs/
Foundations/
Trusts 

1% 
Red Cross 
Red Crescent 
partners 

45% 
Red Cross 
Red Crescent 
partners 

Donor breakdown of IFRC appeal Donor breakdown of IFRC appeal
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A TALE OF TWO 
DISASTERS: HAITI 
AND PAKISTAN
Haiti
Operational complexities 10
Largest single-country response 11
Rebuilding lives, not just homes 11
Preparing for next time 13
Sanitation: the number one threat to life 13
Communicating about cholera 14
Tackling gender-based violence 15
“The disease of the dirty hands” 15

Pakistan
Operational complexities 16
The dangers of dirty water 17
Preparing for winter 17
Sowing the seeds of hope 18
Fighting and floods: rebuilding trust  
and boosting resilience 19
Beneficiary communications:  
a gender-sensitive approach 19

In 2010, two countries were faced with perhaps the 

most destructive disasters in their histories. On 12 

January, Haiti was hit by a powerful earthquake that 

affected 3 million people. In July, monsoon rains left a 

fifth of Pakistan underwater and devastated the lives 

of 20 million people. Both disasters caused terrible 

human suffering, and yet one disaster immediately 

dominated the news headlines, and the other did not. 

One disaster prompted a flow of donations, and one 

did not.

It has long been recognized that sudden-onset 

disasters, like earthquakes and hurricanes, grab the 

headlines and the attention of the public and donors 

in a way that slow-onset disasters, like droughts and 

floods, don’t. But can the differing responses to these 

two disasters simply be attributed to the swiftness of 

the calamity? Or were other factors at play?

After the earthquake in Haiti, media coverage was 

certainly an important driver of the flow of public 

donations. An earthquake is dramatic and geologically 

compelling. On the other hand, almost every corner 

of the planet has experienced heavy rainfall at some 

point and floods may seem rather commonplace in 

comparison. Moreover, monsoon rains are known to 

be an annual weather event, so many people did not 

understand the scale of the disaster or why the 2010 

monsoon season was different.

The earthquake in Haiti occurred on 12 January 2010. 

The exact start of the Pakistan floods is somewhat less 

specific. Heavy rains and floods started about a week 

before the news reached an international audience. 

The first fatalities were reported on 21 July, but the 

news of the flooding did not break until 29 July. The 

flood surge then took six weeks to reach southern 

Pakistan. 

The timing of the Haiti earthquake was also 

significant. For governments and donors, the start of 

the calendar year often coincides with the start of the 

financial year, so in January money may not have been 

earmarked for other projects. For the public in the 

West, Christmas and the new year represent times of 

giving, and donations for previous disasters have been 

generous during this period. Given that the floods in 

Pakistan came six months after Haiti, donor fatigue 

may have also played a part. 

Finally, there is one other important factor in this tale 

of two disasters – a rather more complex one – and 

that is Pakistan’s internal context. As the disaster 

unfolded, there were reports of militant organizations 

carrying out relief work, accounts of aid not getting 

through to people in need because of corruption and 

stories of people looting relief convoys. Whether true 

or not, it did little to inspire people to give.

Each and every one of the above factors contributed 

to the stark differences in the way the two disasters 

were perceived, reported on and responded to. From a 

Red Cross Red Crescent perspective, the two disasters 

required very different operations, in part because 

the two National Societies involved are very different, 

as are their country’s organizational capacities. 

What follows is a summary analysis of the specific 

challenges that these two operations posed for the 

Red Cross Red Crescent in the context of the IFRC’s 

Strategy 2020. 

Annual report
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Strategy 2020 promotional posters
A1 posters developed to support Strategy 2020 
communication worlwide.

Corporate brochure 2012 
Institutional leaflet that presents global IFRC 
humanitarian action.
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Strategic aim 01

Save lives, protect livelihoods, 
and strengthen recovery 
from disasters and crises.
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Promote social inclusion and 
a culture of non-violence 
and peace.
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INTERNATIONAL FEDERATION 
OF RED CROSS AND  
RED CRESCENT SOCIETIES

IF
R

C

The International Federation of Red Cross and Red Crescent Societies (IFRC) 
is the world’s largest volunteer-based humanitarian network, reaching 150 
million people each year through our 187 member National Societies. Together, 
we act before, during and after disasters and health emergencies to meet the 
needs and improve the lives of vulnerable people. We do so with impartiality 
as to nationality, race, gender, religious beliefs, class and political opinions.

At the IFRC, we work as partners in development, responding to disasters, 
supporting healthy and safe living, and improving humanitarian standards. 
The result: we help reduce vulnerabilities, make communities more resilient 
and foster a culture of peace around the world.

The local impact of our volunteers is our greatest strength, but their economic 
impact is also significant. In 2010, Red Cross and Red Crescent volunteers 
contributed more than six billion US dollars worth of services to the global 
economy. On average, Red Cross Red Crescent volunteers extend their National 
Society’s paid workforce by a ratio of 1 to 20. This means that for every paid 
staff member there are 20 volunteers serving the local community.

The humanitarian challenges that we face today will not be the same 
tomorrow. Some, fortunately, will diminish as we address their systemic 
roots. Others, tragically, will grow to affect greater numbers of people.

450 natural disasters were reported in 2010 compared to 90 in 1970. 
That’s a 500 per cent increase.
8.8 million children die from preventable diseases like diarrhoea and 
pneumonia each year.
There are 215 million migrants worldwide. Most do not have access to 
formal social welfare systems.
The nearly 16 million people who regularly inject drugs have become the 
most neglected group living with or at risk of contracting HIV.
One billion people live in urban slums, likely to grow to 1.4 billion by 
2020. That’s one sixth of humanity residing in places that lack basic 
infrastructure and services, making them more vulnerable to disaster. 
Each day, 4,200 people die from violence.
Non-communicable diseases like cancer, cardiovascular diseases and 
diabetes represent 63 per cent of all annual deaths.  
Climate change and rising temperatures will affect the frequency and 
severity of disasters, water quality, livelihoods and more.
In our abundant world, one billion people go to bed hungry every night.

WHO  
WE ARE

THE WORLD  
WE LIVE IN

International Federation of Red Cross and Red Crescent Societies

Worldwide, National Red Cross and Red Crescent Societies support 
their public authorities as independent auxiliaries to government in the 
humanitarian field. This creates a neutral and impartial humanitarian 
space that enables the Red Cross and Red Crescent to serve vulnerable people 
without obstacle, whether they are in the world’s major metropolises or its 
most remote villages.

We work in communities empowered by volunteers with local knowledge 
to build local solutions. With this knowledge, the IFRC has developed an 
ambitious plan, Strategy 2020, to tackle the major challenges confronting 
humanity. It reflects the resolve of our National Societies to continue saving 
lives and changing minds.

Strategy 2020 focuses on three strategic aims:
1. Saving lives, promoting livelihoods and strengthening recovery from 

disasters and crises
2. Enabling healthy and safe living
3. Promoting social inclusion and a culture of non-violence and peace

Saving lives, promoting livelihoods and strengthening 
recovery from disasters and crises
Local Red Cross Red Crescent volunteers and staff are often first on the 
scene of a disaster and remain with the affected people throughout recovery. 
But our disaster management work often starts much earlier. Long before 
the onset of a disaster, National Society volunteers and staff support their 
communities in identifying local hazards, vulnerabilities, capacities and 
coping mechanisms. Together, we develop local preparedness and response 
plans and improve early warning systems.

Having the right legal frameworks in place is also essential. As part of 
the IFRC’s Disaster Law programme, we are helping National Societies to 
provide their governments with world-class advice on how to strengthen 
their disaster management laws and policies. We are also leading the way in 
the development of procedures that can speed the delivery of international 
humanitarian relief while ensuring adequate local control and oversight.  

Quick facts

HOW WE 
HELP

Saving lives, changing minds.

Enabling healthy and safe living
National Red Cross and Red Crescent Societies use community-based 
approaches to deliver health activities that reduce vulnerability in areas such 
as first aid, TB, HIV, maternal and child health and more. Every day, Red Cross 
Red Crescent volunteers bring care to those who need it most and to those 
who cannot access the formal health system. As local citizens familiar with 
local practices, volunteers are able to break down barriers to access. They 
travel the “last mile” where others cannot reach in some cases going door-to-
door, in remote regions, delivering vital health services. 

At the national level, the IFRC calls on governments to pursue a needs-
based approach in addressing inequitable access to health. In particular, this 
includes the provision of health care to women and children throughout their 
lives and improving access to health information for all. We will continue to 
advocate on behalf of the most vulnerable people, with the goal that one day 
everyone will be within reach of quality health care. 

Promoting social inclusion and  
a culture of non-violence and peace
Violence, discrimination and exclusion, often caused by ignorance or fear, are 
humanitarian challenges that cause suffering for millions of people. Our Red 
Cross and Red Crescent Fundamental Principles of humanity, impartiality, 
universality, neutrality, independence, voluntary service and unity put us in a 
privileged position to bring diverse groups together in dialogue.

We believe that youth in particular have a major role to play as agents of 
change in their communities which is why we train young people as peer 
educators. Youth as Agents of Behavioural Change (YABC) is a programme 
that equips young people with skills such as active listening, mediation and 
non-violent communication. In all that we do, our humanitarian diplomacy 
efforts also work to identify public policies that exclude and alienate 
vulnerable communities, and advocate to address them through dialogue 
with decision makers.

Quick facts

Quick facts

International Federation of Red Cross and Red Crescent Societies
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A2

A3

A6 A5

A4 1/3 A4

Paper 

The choice of paper should take into account how the 
publication will be used (audience, training etc.). 

For advocacy reports, annual reports or case studies, 
we recommend using recycled uncoated paper. For 
technical and training materials, use semi-matte 
paper for covers and uncoated papers for inside pages. 

The touch and feel of uncoated, natural white offset 
paper can accentuate the message and reinforce the 
visual imagery by adding texture. Uncoated paper can 
reproduce strikingly beautiful monochrome and full-
colour pictures, and its excellent opacity allows for 
clear and legible reproduction of pictures, even when 
using thinner paper.

Semi-matte papers are strong, provide long life and 
support intense use. They are well-suited for training 
and technical materials mostly used in the field.

Environmentally friendly papers  
and printing

Made from 100% recycled paper, our Geneva-based 
publications have a low carbon footprint. We also se-
lect our printers according to this philosophy. They 
use vegetable inks and recycle them. They are certified 
FSC, and they are not use chemical processes in the 
printing or recycling process during digital printing.

Environmentally friendly papers and printing proc-
esses should be used whenever possible. Similar prac-
tices should take place in the field as well.

Paper weight and quality

Corporate brochures and external reports
Uncoated paper – Offset should be used. 
Cover: 250g, Uncoated paper, FSC
Inside pages: 90g, Uncoated paper, FSC

Technical and training material
Cover: 250g/300g, Semi-matte paper, FSC
Inside pages: 90g, Uncoated paper, FSC

Case study and fact sheet
Uncoated paper – Offset should be used. 
150g, Uncoated paper, FSC

Letterhead and stationery
Letterhead is printed on Antalis Evolve office, 80g.

Paper sizes

Below are some of the standard European paper sizes 
which can be used:

 A2 594x420mm  A3 420x297mm

 A4 297x210mm  A5 210x148mm

 1/3 A4 210x99mm A6 148x105mm
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Photography
A strong and consistent photographic style is an essen-
tial part of our visual identity. 

Photography is a dynamic and engaging way of articu-
lating our brand. It can show not only who we are but 
also what we do and for whom. 

Guidelines for selecting photographs
Avoid the use of images that are generic and imper-
sonal. Instead, choose images that embody a strong 
focus and personal view of the relevant subjects and 
metaphors.

Context for our photography is important, therefore 
we do not use cut-out imagery. Contact the design and 
production team or the audioviosual senior officer for 
guidance on photography. 

Please refer to the IFRC’s photography guidelines for 
more information on technical requirements for pho-
tography.

Where to obtain photos
All photos in our publications are available on  
our online photo library which can be accessed at 
www.av.ifrc.org

All images must be properly credited. Credits as well 
as captions and dates can also be found on av.ifrc.org

Please contact our senior audiovisual officer (see con-
tacts) to access this database online.

The images shown above and to the 
right demonstrate the creative approach 
necessary to promote the diversity and 
dignity of our beneficiaries and the work 
of the IFRC worldwide. Specifically, we 
emphasize a creative style that conveys 
our values and supports Strategy 2020.

http://av.ifrc.org/Standard/
http://av.ifrc.org/Standard/
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Video
Place of video within the visual identity
Video is a key element of our visual identity as it is 
one way of showcasing our work and our brand. Video 
production has to be understood as a cross-cutting 
platform where many creative tools can be integrated.

Guidelines for video production
Videos are essential in telling a story. But to be able to 
tell a story you need to have all the right elements. You 
need to think about the story that you are trying to tell 
before starting to film. The key element of a successful 
production is to know who your audience is. Technical 
guidelines have been developed to give you an overview 
of the preferred formats for filming and editing. You 
can get more information on this by contacting our  au-
diovisual senior officer. You can also contact him if you 
need support or assistance before or during a produc-
tion.  All footage must be well detailed with captions 
and dates.

Where to find videos
All of our videos (films and b-roll footage) are available 
on our online database which can be accessed at :
www.av.ifrc.org

You can also view most of our film productions on our 
YouTube channel at www.YouTube.com/ifrc

A special platform for b-roll footage is also available at 
www.ifrcnewsroom.com

Please contact our senior audiovisual officer (see con-
tacts) if you are unable to access any of these plat-
forms.

www.ifrc.org Saving lives, changing minds. 

Minimum size for video use and file extension

www.ifrc.org Saving lives, changing minds. 

www.ifrc.org Saving lives, changing minds. 

16:9
720x576

4:3
1920x1080

01. Logo for video

02. Placement of the logo on intro screen

www.YouTube.com/ifrc
http://www.ifrcnewsroom.com


49  

VIDEO B.8
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Placement and 
size of title for 
screen sizes

Placement and 
size of title for 
screen sizes

The challenge  
of urban response
Atemqui rataect otaquiae quature reperae 
conseni hilles eum cor aturio

International Federation of  
Red Cross and Red Crescent Societies 

The challenge  
of urban response
Atemqui rataect otaquiae quature 
reperae conseni hilles eum cor aturio

International Federation of  
Red Cross and Red Crescent Societies 

03. Title requirements
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50  Email signature

When communicating by email with our member 
National Societies and external partners, it is 
important to convey a professional and unified 
image of the organization. This should also be re-
flected in your email signature.

In an effective email signature, everything should 
be seen at a glance. Information about you, your 
position and the IFRC should be simple, accessible 
and legible.

To this end, we have designed simple and effec-
tive guidelines to unify our email signatures. 

Note: please embed your email address in the hy-
perlink line when you are creating a new signature. 
Never use another staff’s email signature to create 
your own because if you do so, their hyperlink will 
remain embedded in your email signature.

Technical instructions and guidance on how to 
ensure your signature is on brand and consistent 
with our visual identity are available from the 
Information Support department’s help desk.

After significant and widespread consultations, 
three reasons were clearly identified for not in-
cluding the IFRC logotype in the standard email 
signature:

1 Technically, including the logotype is the same 
as including an attachment of unspecified type 
and this increases the likelihood that outgoing 
messages to external audiences will be trapped 
in spam filters.

2 While the increase in the file size of each in-
dividual message that includes the logotype is 
small, when combined with the large volume 
of mail sent from and between ifrc.org ac-
counts, there is an immediate and significant 
impact on server space and individual mail-
box limits.

3 IFRC logotypes included in email signatures can 
be copied, pasted, cropped or resized by third 
parties into subsequent documents. This limits 
our control over protective and indicative uses 
and is counter to our efforts to promote in-
creasing consistency across IFRC.

Johanna Bayanjanki
Senior officer, Humanitarian affairs

International Federation of Red Cross and Red Crescent Societies
Chemin des Crêts, 17 | 1211 Petit Saconnex | Geneva | Switzerland
Tel. +41 (0)22 730 4444 | Fax +41 (0)22 730 0395 | Mob. +41 (0)79 249 6687
Email johanna.bayanjanki@ifrc.org | Skype johanna.bayanjanki.ifrc

Saving lives, changing minds.
Find out more on www.ifrc.org

Yunis Encik
Communications officer

International Federation of Red Cross and Red Crescent Societies 
Asia Pacific zone office | Suite 10.02, The AmpWalk |  
218 Jalan Ampang | 50450 Kuala Lumpur | Malaysia
Dir. +60 3 9667 5789 | Fax. +60 32 161 0110 | Mob. +60 19 274 4456 
E-mail yunis.encik@ifrc.org | Skype y.encik.asia

Saving lives, changing minds.
Find out more on www.ifrc.org

IFRC Geneva secretariat 

Field
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MULTIMEDIA + WEB B.7
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Wallpaper

Wallpaper is available upon request for  
the following screen sizes :

Half VGA – 4:3 – 480x360
XGA – 4:3 – 1024x768
SXGA – 5:4 – 1280x1024
WXGA – 8:5 – (16:10) 1280x800
SXGA+ – 8:6 – 1400x1050
WSXGA – 8:5 – (16:10) 1440x900
HD+ – 16:9 – 1600x900

Wallapers are available for both Windows and MAC OS 
and in BMP. You can also access wallpapers for your 
BlackBerry© and iPhone© (in development).

For technical queries, please contact the Information 
Support department (ISD).
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CONTACT THE DESIGN + PRODUCTION TEAM
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For further information on images, print guidelines or 
to download logos or templates, please visit:

fednet.ifrc.org
For support on all matters related to visual identity 
and access additional guidelines, please contact:

The design and production team
+ 41 22 730 4294 or sebastien.calmus@ifrc.org

These guidelines are published by the communication 
department of the International Federation  
of Red Cross and Red Crescent Societies

P.O. Box 372
CH-1211 Geneva 19
Switzerland
Tel.: +41 22 730 42 22
Fax.: +41 22 733 03 95

Additional guidance 
manuals related to IFRC 
visual identity available :

Planning and evaluation
Guidance for template formatting
July 2011

www.ifrc.org
Saving lives, changing minds.
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www.ifrc.org
Saving lives, changing minds.

IFRC video guidelines  
A guide to digital video

Public communication 
Guidance for template formatting
July 2011

www.ifrc.org
Saving lives, changing minds.

https://fednet.ifrc.org/
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OUR FUNDAMENTAL PRINCIPLES

The Fundamental 
Principles of the 

International Red Cross 
and Red Crescent 

Movement

Humanity
The Internat ional Red Cross and Red Crescent 
Movement, born of a desire to bring assistance without 
discrimination to the wounded on the battlefield, en-
deavours, in its international and national capacity, to 
prevent and alleviate human suffering wherever it may 
be found. Its purpose is to protect life and health and 
to ensure respect for the human being. It promotes mu-
tual understanding, friendship, cooperation and lasting 
peace among all peoples.

Impartiality
It makes no discrimination as to nationality, race, reli-
gious beliefs, class or political opinions. It endeavours to 
relieve the suffering of individuals, being guided solely 
by their needs, and to give priority to the most urgent 
cases of distress.

Neutrality
In order to continue to enjoy the confidence of all, the 
Movement may not take sides in hostilities or engage at 
any time in controversies of a political, racial, religious 
or ideological nature.

Independence
The Movement is independent. The National Societies, 
while auxiliaries in the humanitarian services of their 
governments and subject to the laws of their respective 
countries, must always maintain their autonomy so that 
they may be able at all times to act in accordance with 
the principles of the Movement.

Voluntary service
It is a voluntary relief movement not prompted in any 
manner by desire for gain.

Unity
There can be only one Red Cross or Red Crescent society 
in any one country. It must be open to all. It must carry 
on its humanitarian work throughout its territory.

Universality
The Internat ional Red Cross and Red Crescent 
Movement, in which all societies have equal status and 
share equal responsibilities and duties in helping each 
other, is worldwide.



www.ifrc.org
Saving lives, changing minds.

© International Federation of Red Cross  
and Red Crescent Societies, Geneva, 2011

P.O. Box 372
CH-1211 Geneva 19
Switzerland
Telephone: +41 22 730 4222
Telefax: +41 22 733 0395
E-mail: secretariat@ifrc.org
Web site: http://www.ifrc.org


